





FLORIDA 


a | 


NEWS AND. TRENDS IN FLORIDA INDUSTR ath 


’ 960 pail 


GOVERNOR COLLINS REFLECTS ON THE 
PAST and FUTURE 








NEW SPEED-LINE EXECUTIVE “COMMANDER 


GREATER PERFORMANCE FOR BUS/NESS FLYING 











ding, ale 


Wei a 


B. SMITH AIRCRAFT CORPORATION 


Florida / Venezuela / Caribbean Distributors « Factory Authorized Service and Parts Center 


Pw we Be 6 Ft te # ee Aa @ 6 @ 7 . Mi<AM 1 ° ee se 


+ 














FLORIDA VOLUME 3 NO. 2 JUNE 1960 
; HARRIS H. MULLEN Editor and Publisher 
- JOHN L. LIPPE Managing Editor 
CHARLES DARRAGH Associate Editor 
LOLA ANDERSON Associate Editor 
T. RANDALL WATKINS Advertising Director 
HANK ANDERSSOHN Art Director 
HALLIE BOYLES Governmental Editor 
LUCILLE LUCAS Circulation Manager 
CORRESPONDENTS 
STEVE FLYNN Miami 
ERSKINE CURRIE Pensacola 
STANLEY ROBERTS Orlando 
GOV. COLLINS LOOKS AT INDUSTRY BOSS OF THE PERRY EMPIRE 
TREND asked Governor LeRoy Collins to render Considering himself more of a businessman and 
his opinion on Florida’s industrial shortcomings, trouble-shooter than a newspaperman, John Perry, 
tax trend dangers, and the effect of national Jr., speaks of his newspaper-radio-TV empire as 
politics on this state’s industrial economy. Gov- if it were a single operation. Not devoting much 
ernor Collins discusses future legislative courses time to the nonbusiness world, Perry is probably 
and his most important contribution to Florida in one of the most crucifyingly competitive, 
industry. He also offers his advice to Florida’s cost-spiraling business situations in America. 23 
next governor. WW 
BRICK-MANUFACTURING POTENTIAL 
The Florida market for brick is growing and 
would grow even more if the cost were brought TALK AND PREDICTIONS 4 
down. Founded 35 years ago but currently dor- INSIDE THE STATE 6 
mant, brick manufacturing could take on new life 
with the proper mixing of Florida clays and a FLORIDA CLOSE-UPS 22 
cheap source of great heat such as natural gas. 14 FINANCE 24 
TRADE CALENDAR 30 
MISLEADING ADS DRAW FIRE YOU BE THE JUDGE 31 
Some cities in Florida are cracking down on mis- PEOPLE AND CHANGES 32 
representation advertising thus setting examples TALLAHASSEE LETTER 34 
for the rest of the state. Tampa’s Better Business 
Division has taken definite steps to eliminate the 
“rotten apples” and TREND tells how this is being 
done. 16 
HAVE T-SQUARE WILL TRAVEL NEXT MONTH 
Bill Lord and Jim Wellman are partners in the 
engineering and construction firm of Wellman- . 
Lord Engineering, Inc. Though neither is an The Quincy Story 
engineer, both consider this an asset and surround : ; 
themselves with top experts in the technical fields Enthusiasm for industrisl development is 
Mey cover. 18 a sign of the times in Florida’s major 


cities and small towns alike. Most pro- 
grams in small communities, however, are 
inept and ineffective. Quincy, a small 


VOCATIONAL TRAINING Florida city a half hour's drive from 

ae ’ ; ae Tallahassee, is an exception. Through the 

Is Florida neglecting vocational training? Are united enthusiasm, work, and support of 
Florida schools letting new industry down by its pagers . ——— an out- 
ili : , sians> ; , T standing industrial development program. 
pare, to train pega 9 tae stor) TREND Next month, TREND tells the story of 
points out a crying need for Florida to prepare its how Quincy tackled the job and got it 


youth for the future. 20 done right. 
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Labor Law Specialist Attacks Landrum-Griffin 
Act as Poison for Employers as Well as Labor 


se SLAMMING THE LANDRUM- 
GRIFFIN. Act “in terms of both 
what it does and what it leaves 
undone,” labor law specialist, Gran- 
ville M. Alley, Jr., of Tampa told 
the Greater Miami Manufacturers 
Association that the new law is 
“almost pure poison” for employers 
as well as for labor. 

He said the act, designed to curb 
the power of labor, “encourages 
delaying tactics” against an employ- 
er seeking to halt union picketing, 
bites deeply into the power of state 
courts in dealing with strikes, and 
fails to provide safeguards against 
labor violence. 

Landrum-Griffin’s widely-herald- 
ed regulation of unions’ internal 
affairs “significantly increases the 
rule of government,” Alley said. 
“This is something which we need 
in this regimented, highly taxed 
society like we need another hole 
in the head. 

“Correction of the present evils 
in labor relations requires two 
things: removal of all the special 
privileges accorded to trade unions 
by present law, and enforcement 
of the basic laws of the land against 
union violence and coercion,” he 
said. 


se UNIVERSITY OF FLORIDA 
President J. Wayne Reitz, charging 
that Florida is spending nearly 25 
per cent less per person for higher 
education than the national average, 
said the picture is getting worse 
instead of better. 

Citing figures compiled by the 
university's bureau of economic and 
business research, Dr. Reitz noted 
Florida is spending more than the 
national average for general gov- 
ernment expense but less than the 
national average for higher educa- 
tion. 

He said the state ranked 35th in 
terms of per capita expenditures for 
higher education in 1958, spending 
$8.64 per person compared to the 
national average of $11.48. 

Although the share of general 
government expenditures going to 
higher education rose nationally 
from 7.5 per cent to 8.8 per cent 
from from 1951 to 1958, Dr. Reitz 
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stated, Florida’s support of higher 
education dropped from 7.6 per cent 
to 6.5 per cent of its total general 
outlays during the same period. 


eeWHEN COLUMNIST SYLVIA 
PORTER predicted that 30 or more 
Southeast Florida resort establish- 
ments will fail in 1960, State Hotel 
and Restaurant Commissioner Rich- 
ard Edgerton immediately went on 
the defensive. 

Labeling Miss Porter as overly 
pessimistic, Edgerton said he, serious- 
ly doubts the failures will be that 
many, adding that seven or eight 
have already gone into receivership 
and another seven or eight probably 
will follow before the year ends. 

“That’s more than usual for Flor- 
ida, but does not represent even 5 
per cent of the hotels and motels in 
the southeastern part of the state,” 
he said. Normally, about 8 or 10 
hotels fail in a year, he stated. 

Edgerton does not see it as a sign 
of falling tourist business or that the 
hotel industry is overbuilt. Main fac- 
tor is frequent sale of some of the 
hotels, he said. 

“Each seller adds his profit to the 
deal, building the overhead to a 
point where it takes a full house 
every day just to break even,” he 
pointed out. 

Actually, the winter season on the 
whole was somewhat better than last 
year, in spite of the fact that average 
room occupancy in hotels and motels 
in Florida was only 70 per cent for 
the three winter months as against 
71 per cent last year, according to 
Miami's Horwath & Horwath. The 
increase of 4 per cent in total sales 
for the season can be ascribed to the 
fact that room rates were held at a 
level that resulted in an average 2 
per cent higher than last year and 
restaurant sales showed a healthy in- 
crease of 7 per cent over the 1959 
winter season, with a 5 per cent in- 
crease in food sales and 10 per cent 
in beverage sales. 


ss FIDEL CASTRO'S Cuba may be 
carrying its economic war against 
the United States into South Florida. 

At least South Dade tomato 
growers think so. They are hot under 


the collar about what they claim ar 
Cuban operations “dumping” huge 
uantities of cheap tomatoes into 
the market in this country. 

They are asking for quotas op 
Cuban imports, because they claim 
that the Cuban tomatoes wer 
dumped “uncommitted and uncon. 
signed,” _ artificially | depressing 
prices, while South Florida’s tomaty 
crop was being readied for market 

Charles C. Carpenter, president 
of the Southmost Vegetable Cooper. 
ative of Homestead, claimed that 
Cuba's crop is largely government. 
subsidized. Furthermore it is_har- 
vested by cheap labor, paid about 
$1.25 a day compared with the eam. 
ings of up to $17 a day for harvest 
crewman and $1.50 an hour fo 
packing house workers in South 
Florida's tomato areas. 

One farmer claimed that the Cu- 
ban competition has resulted in a 
slash of Dade tomato acreage from 
31,000 to a mere 12,000 acres. 

The Cuban competition is an add- 
ed aggravation to South Florida 
farmers who have been plagued 
with one disaster after another for 
four straight winter growing sea- 
sons. 


as THE NUCLEAR INDUSTRY in 
Florida is expected to have “a $385. 
million impact on our state’s econ- 
omy” during the next 10 years, Gov. 
LeRoy Collins said at the dedication 
of Florida State University’s two 
atomic accelerators. 

“Experts tell us further,” he con 
tinued, “that over the same period. 
if we continue to maintain our pres- 
ent pace of vigorous promotion and 
development, the Florida nuclea 
industry may well generate an ad 
ditional $800 million.” 

A significant phase of the state’ 
nuclear program, he said, is that 
“our own Florida utilities are in the 
vanguard of nuclear power develop- 
ment .... when it becomes more 
economically feasible to make gen- 
eral use of this fantastic source of 
electric power, the advantages to 
Florida, which has little water pow- 
er and fossil fuels, wil! be of such 
magnitude as to defy sound fore: 
cast.” 
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sskEUROPES COMMON MAR- 
KET import duties pose a serious 
threat to Florida citrus sales over- 
seas, Homer E. Hooks, general 
manager of the Florida Citrus Com- 
mission, said to the Kiwanis Club 


in Ocala. Hooks said the U. S. State ° 


Department “can properly encour- 
age freer trade among European 
countries, but it should never lose 
sight of its primary responsibility to 
protect the interests of U. S. indus- 
tries.” 

He said, “It is absolutely essential 
that our government realize we 
must have active and aggressive 
representation in tariff negotiations 
so we won't be shuffled out of the 
European market, which we are 
going to need so much in high pro- 
duction years ahead.” 

He cited scheduled increases in 
import duties into Germany which 
will double the tariff on most orange 
shipments, raise the duty on canned 
grapefruit sections from 5 per cent 
to 27 per cent, change citrus oil 
from its present duty-free status to 
a tariff of 12 per cent, and raise the 
duty on Florida frozen concentrates 
from 15 per cent to 21 per cent. 

“If these duties go into effect as 
planned, Florida citrus is going to 
be at a distinct disadvantage in 
shipping to Germany, our best mar- 
ket in Europe, and also to Belgium, 
the Netherlands, Luxembourg, Italy, 
and France,” Hooks commented. 

He pointed out that elimination 
of duties within the common market 
group will mean that French North 
African and Italian citrus will be 
shipped duty-free to Germany and 
the Benelux countries, while in most 
cases the duty on U.S. citrus will be 
increased. 
se POWERFUL 


UNION _ leaders 


“« 


plan to insert “gimmicks” in work 
contracts in Florida which would 
require employees to pay for the 
right to work whether they are 
union members or not, thus render- 
ing the State’s pioneer right-to- work 
law useless. 

This is the warning voiced by 
William T. Harrison, president of 
the National Right to Work Com- 
mittee, in a series of talks over the 
State. 


s# AIR CONDITIONERS using the 
sun's energy will be developed in the 
next two years, according to F. M. 
Flanigan, professor of mechanical 
engineering at the University of 
Florida. 

He said a working unit is in op- 
eration at the solar laboratory there 
and will be redesigned for installa- 
tion in two offices of the campus 
engineering building. 


ee FLORIDA WAS ADVISED to 
seek research industries staffed with 
highly trained personnel at the 
second annual Florida Industrial 
Conference, held in Miami. 

The advice came from Clinton B. 
Snyder of Hoboken, N. J., president 
of the Society of Industrial Realtors, 
who commended efforts “to keep 
industries in balance with the rest 
of Florida’s rushing growth.” 


ss THE UNIVERSITY OF SOUTH 
FLORIDA, to open September 26, 
will add some $13 million in annual 
business to Tampa's economy by 
1970, according to President John S. 
Allen. 

By that time, he told the Home 
Builders Association of Tampa, 
there will be some 10,000 students, 
including 3,000 from out of the 
State. 
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—The best in boilers 
—The finest fuel burners 
—Tops in heat exchangers 


—The safest combustion 
controls 


—The latest in steam 
equipment 
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Florida’s Third Largest Land Company 
Formed with 65,000 Acres in 19 Counties 


sa A GIANT “LAND WHOLE- 
SALER,” Major Realty Corporation 
became Florida’s third largest land 
company upon its organization in 
April. 

Having some 86 holdings com- 
prising more than 65,000 acres of 
land spread throughout 19 of Flor- 
ida’s 67 counties, Major Realty was 
activated to deal in residential, com- 
mercial, industrial, and resort prop- 





The 19 shaded counties represent areas in 
which Major Realty Corporation owns parcels of 
land totaling more than 65,000 acres. 


erty. The firm’s sites are urban, sub- 
urban, and rural, ranging in size 
’ from a strip of 130-foot frontage on 
the Atlantic Ocean to a 7,500-acre 
tract in Florida’s northwest pan- 
handle. Properties include parcels 
in or near St. Petersburg, Jackson- 
ville, St. Augustine, DeLand, Orlan- 
do, Tampa, Sarasota, Gainesville, 
Ocala and Tallahassee. Major 
Realty’s southernmost holding is in 
Palm Beach County. 

Milton Smith, executive vice presi- 
dent and general manager of the 
company, revealed that the firm 
will be interested in additional 
acquisitions as it sells off its land, 
because “we have to restock our in- 
ventory.” 

Most of the land acquired by 
Major Realty was in indiese for 
securities. Formerly held by indi- 
viduals, or groups ranging in size 
from just a few persons to as many 
as 109 participating in a single tract, 
the land involved a total of 881 
persons and 86 parcels. All but 28 
persons accepted the offer, giving 
97 per cent participation. 

Common stock purchases, not in- 
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cluding stocks and bonds exchanged 
for the land, gave the company a 
working capital of $4 million. On 
completion of the acquisition, Major 
had issued 2,734,328 of its authorized 
four million shares of common. All 
stock registered was for purposes of 
land acquisition and corporate or- 
ganization, and shares not used for 
these purposes will be withdrawn. 

George Friedland, a director of 
the Food Fair store chain and for 
many years both president and 
board chairman of that company, is 
president and chairman of the board 
of Major Realty. 


see!RAMPOLINE CENTERS 
where customers who enjoy bounc- 
ing can do so for a half hour for 40 
cents, have come to Florida. So 
far there are two centers in Hialeah, 
and one each in Miami and Dune- 
din. 

Shriver-Van Horn Products Com- 
pany, Florida distributors for the 
American Trampoline Company of 
Jefferson, Iowa, estimates that a 10- 
trampoline center, capable of net- 
ting $2,200 monthly, can be set up 
for an investment of. about $7,000. 
Unlike many franchise deals, there 
is no payback, and operators also 
become retail dealers for the sale 
of trampolines in their areas. 

The trampoline center business 
started in California a little over a 
year ago, went over so big a total 
of ‘over 200 other centers have 
opened, mostly in the western 
states. 


es NATIONAL GYPSUM COM- 
PANY is building a $6-million 
plant, to employ some 150 to 200 
persons, on a 30-acre building site 
at Port Tampa. 

The site, purchased from the At- 
lantic Coast Line Railroad, is a 
sand fill area which provides room 
for construction of two more large 
plants in the future, according to 
Colon Brown, an assistant to the 
president of National Gypsum. 

Brown said the plant will manu- 
facture gypsum wallboard, lath, 
sheathing and plaster for the grow- 
ing Florida building market. Gyp- 
sum ore will be supplied from the 
company’s vast Nova Scotia gypsum 


deposits, transported by three com. 
pany ships. 

F. A. Manske, president, told Na- 
tional Gypsum stockholders at 4 
meeting in Buffalo that the Tampa 
plant will be a modern, fully-auto- 
mated gypsum plant of steel and 
concrete construction with the firm’ 
own custom-built machinery. 

National Gypsum, which has 6) 
plants in this country and Canada, 
manufactures more than 300 prod- 
ucts in 11 major lines of related 
building materials. 


aeA 97-MILE EXTENSION of the 
Sunshine State Parkway from Fort 
Pierce to Orlando is financially feas- 
ible, Chairman Thomas Manuel told 
the Turnpike Authority after con- 
ferring with the financial advisors, 
Coverdale and Colpitts, in New 
York. 

The New York group predicted 
the $44-million extension would add 
four million dollars annually to pike 
ame a Manuel explained. The 
turnpike’s traffic and earnings engi- 
neers expect the increase to be di- 
vided between tolls on the extension 
and a higher rate of traffic on the 
existing parkway. 

Proposed toll for the Fort Pierce- 
Orlando leg is $1.25. 


seFEDERAL TAX collections in 


Florida increased 56 per cent the j 


past five years, compared with a na- 
tional gain of 20 per cent, the State 
Chamber of Commerce has reported. 

Floridians paid $1% billion in 
federal taxes during the fiscal year 
ending mid-1959. 


During the five-year period, the } 


State’s population increased 34 per 
cent, personal income advanced 57 
per cent, and retail sales gained 41 
per cent. 


ss FLORIDA EDUCATION officials 
are seeking a national foundation to 
sponsor a kindergarten-through-col- 
lege experimental school, which 
would be the first of its kind in the 
nation. 

State School Superintendent 
Thomas Bailey said a 1,500-acre site 
is available for the proposed group 
of elementary schools, a junior high, 
high school and college, all on the 
same campus. 
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ssEASTERN AIR LINES will 
build a $12 million jét overhaul 
base at its Miami International Air- 
port facility. 

When completed this will be one 
of the largest maintenance and over- 
haul bases exclusively for jets in the 
air lines industry. It will add an 
estimated 500,000 square feet of 
overhaul facilities to Eastern’s pres- 
ent operations-maintenance base, 
already said to be the largest of its 
kind of commercial aviation. 

The new hangar, 683 feet by 360 
feet in area, can accommodate 8 big 
DC8 Douglas jetliners at one time. 
Douglas is currently delivering 16 
of the big swept-wing jets to East- 
ern. 

Around the big hangar will be 
12 acres of parking space for jets, 
specially made of thick concrete to 
accommodate the  265,000-pound 
DC-SB jets. Near the hangar will be 
another building with 200,000 
square feet to be devoted exclusively 
to jet engine overhaul. Both jet en- 
gines and the jet-prop power plants 
of Eastern’s Electras will be serviced 
there. 

Construction is to start late this 
year, provided current negotiations 
with the Dade County Port Author- 
ity proceed without hitch. Com- 
pletion is slated for the latter part 
of 1961. At that time, Douglas’ 
agreement to service the jets expires 
and servicing becomes the air line’s 
job. 

Eastern officials say that eventual- 
ly the new facility could mean em- 
ployment of additional “hundreds” 
of employees at its Miami operation, 
now having a total of some 7,300 on 
the payroll. 

If Eastern gets the transcontinen- 
tal route—Miami-California—which 
is being fought over by most major 
air lines, it could mean adding 2,000 
to the payroll in Miami, according 
to Board Chairman E. V. Ricken- 
backer. 


ssAPOLLO BEACH, a large tract 
housing development near Ruskin 
has been sold for over $10 million 
to a group of Florida investors 
headed by former State Road Board 
chairman Wilbur Jones. 

Seller was Francis J. Corr, Lan- 
sing, Mich., developer, who bought 
the 5,303 acres of nearly raw land 
(previous developers had done some 
digging) in December, 1957, from 
Ruskin farmer and developer Paul 
Dickman and others for $5.5 million. 
It is reported that Corr put another 


$2 million in the property, made 
$2.5 million on the recent sale. Mi- 
ami real estate developer William 
Kahn handled details of the trans- 
action. 

The planned development of 
Apollo Beach is well under way. 
About 230 homes have been built, 
about 800 lots sold. 


as MUTUAL BROADCASTING 
System, the property of Tampans 
Albert G. McCarthy and Chester H. 


=? 


‘SEWAGE-TREATMENT BY AEROBIC DIGESTION 


Ferguson, has been sold to Minne- 
socta Mining and Manufacturing 
Company. 

The change in ownership was the 
fifth in three years and the second 
during the past year for the radio 
network of 458 affiliated stations. 

McCarthy and Ferguson put Mu- 
tual into bankruptcy shortly after 
they acquired it last July and subse- 
quently won court approval of a 
plan to pay off old debts while 
continuing to operate. 






































Freedom from odors 
Low maintenance 

Less space requirement 
Standard design 


No size limit 





Aerobic digestion sewage treatment plants protect public health with 
high standards of treatment and have proven over the years that they 
accomplish efficient, odorless digestion with a minimum of maintenance. 
Manufactured in Florida by a Florida owned corporation in capacities 
from 2,000 to 54,000 gallons. Marolf invites your inquiries. 


AROLFEF HYGIENIC 
EQUIPMENT, INC. 


Water Purity by Aerobatic Digestio; c= 


> 1627 Gulf-To-Bay Blvd. 
learwater, Florida @ Telephone 3-4061 
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Y AHOTOPRINT 
ERVICE 


“SHOW-OFF” your products with 
beautiful HiGloss photographs. 
When 8 x 10 glossy photographs 
are only $9.95 per 100, RIGHT 
FROM MIAMI, what more could 
you ask? Send for our reference 
folder .. . it gives all the details. 
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2704 WN. E. 2nd Ave., Miami, Florida 

Please send your reference folder to: 
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Magnetic Bar Holds Sheets in Place 
Magnetic Guide Slides Up or Down 


Kopy-Aid 


The greatest aid for stenographers 
and typists that has been 
developed in years! 





COMMERCIAL EQUIPMENT CO. 
P. O. Box 1492, Tampa 1, Florida 


Please send Kopy-Aid(s) @ 
$6.95 ea. (plus $1.00 ea. for de- 
livery and handling). 


Bill us C) Check enclosed () 


(add 3% sales tax) 


Company 
Address 
Signed by 
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seTO BE THE 
front community started by the 
Mackle Company and General De- 
velopment Corporation, Port St. John 
will include 500 to 600 homes and 
some 5,000 homesites for future 
house construction. 

Scheduled for a July 1 formal 
opening, Port St. John is a 2,700-acre 
tract located on the Indian River, 
half-way between Cocoa and Titus- 
ville in Brevard County, Florida’s 
fastest growing area. 

The new community is being de- 
signed to include homes, homesites, 
schools, parks, extensive recreational 
facilities, shopping centers and a 
water system. 

Homesites will be sold at $895 on 
terms of $10 down and $10 a month. 
Houses will range in size from two- 
bedroom, one-bath models to luxury 
homes with four bedrooms and two 
and one-half baths. 


EIGHTH water- 


e@SEA-LAND SERVICE, _Inc., 
formerly known as Pan Atlantic 
Steamship Corporation, closed Tam- 
pa as a port in sea-land service, cen- 
tralizing the firm’s dockside oper- 
ations in Jacksonville. 

Although the move to close Tam- 
pa as a port of call was viewed as a 
minor setback for the port by the 
city’s shipping officials, A. Jack 
Mayor, Florida sales manager for 
Sea-Land, says the firm views it as 
an improvement in freight service 
for Tampa. 

“Actually, it will speed up the 
freight service for Tampa,” Mayor 
said. “We formerly operated on a 
turn-around time of 14 days. Now, 
we will be able to sail from the New 
York area Thursday at midnight, ar- 
rive in Jacksonville Sunday morn- 
ing, and possibly deliver in Tampa 
on Monday.” 

Sea-Land Service will continue 
to use Miami as a port of call—at 
least on a _ temporary basis—but 
plans to concentrate operations in 
Jacksonville, Mayor said. Tampa 
will still be served as a trucking 
point by the firm. 


as FAIRWAY INDUSTRIAL PARK, 
first development of its kind in Sara- 
sota, is being developed by the 
Strathmore Corporation, headed by 
homebuilders Paul L. and Stanley W. 
Paver. 

The park, which comprises 60 in- 
dustrial building sites, each 10,000 
square feet in area, will be com- 
pletely landscaped. The park also 


will have heavy-duty streets, curbs 
and gutters and ample parking 
facilities. 

Exclusive agent for the sale of the 
property is Eventually Sarasota, Inc 


asSURREY WITH FRINGE ON 
TOP — motorized, that is — provides 
an extra service for customers a§ 
the First National Bank in For 
Lauderdale. Seems the bank’s new 


ee ae en Si Sx 


__ FIRST NATIONAL sumcmen _ 


parking lot is so big it was decided 
to save customers steps. So, this 
six-passenger, battery-driven, cus 
tom-built Sunliner meets the cus 
tomers at their cars, transports them 
to the bank door, and comes back 
to save them more steps on the re 
turn trips to the cars. An added 
feature is the cute blonde “en 
gineer.” First National officials be. 
lieve theirs is the first bank in the 
nation to offer such a free parking 
lot-surrey service. 


seWEST FLORIDA NATURALS 
GAS has begun a second phase 
installation in Panama City, expected 
to boost the city’s attempts to gain 
new industry and obtain a $12 
million shipyard site from _ the 
federal government. 

The Panama City Port Authority 
is negotiating with the Genera 
Services Administration for purchase 
of Wainwright Shipyard, built dur 
ing World War II to construe 
Liberty ships. 


seIN AN ALL-CASH transaction, 
Lenahan Aluminum Window Cor 
poration of Jacksonville has acquired 
the assets of American Aluminum 
Window Corporation, also of Jack 
sonville. 

American, which has a gross at 
nual sales rate of $14 million, makes} 
jalousies and sliding glass doors 
Lenahan makes aluminum awning 
and slider windows. 
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asTHE MANAGEMENT  DE- 
VELOPMENT Conference, first of 
its kind to be held by the University 
of Florida’s General Extension Divi- 
sion and Management Center of the 
College of Business Administration, 
will take place from June 20 to July 
1 at Gainesville. 

The course will introduce man- 
agers to new developments in test- 
ing, in selection procedures, in con- 
ference methods, and in communi- 
cations techniques. Open to manage- 
ment personnel from every state, 
the course will stress particularly 
situations developing in the South- 
east. 

The faculty will include profes- 
sors from the University of Florida 
and from the Harvard School of 
Business. 

Registration cost is $250 per per- 
son and enrollment is being super- 
vised by the Business and Industrial 
Services Department, General Ex- 
tension Division of Florida, 807 
Seagle Building, Gainsville. 


ssCHARLES A. SOULE of Pensa- 
cola, former building contractor now 
in the timber-treating business, has 
acquired a third plant, this one in 
Brunswick, Ga. 

The Brunswick plant, * acquired 
from American Creosoting Division 
of Union Bag-Camp Paper Corpora- 
tion, will be operated as the Georgia 
Creosoting Corporation. Soule is 
president and other officers are: W. J. 
Noonan of Pensacola, chairman of 
the board; W. H. Davis of Pensacola, 
vice president and general manager; 
Joe F. Bennett of Pensacola, treas- 
urer, and David A. McLeod of 
Brunswick, secretary. 

Pensacola’s Escambia Treating 
Company, of which Soule is general 
manager and vice president, also 
operates a plant at Camilla, Ga. 


ee TWELVE LEADING business 
executives, all with keen enthusiasm 
for Florida living,. have joined 
forces and are now constructing a 
$2,000,000 cooperative apartment 
project on Worth Avenue, overlook- 
ing Lake Worth, in Palm Beach. 

They have formed a new nonprofit 
company called The Villas, Inc., 
which is financing the construction 
and which will operate the building 
when it is completed. Its over-all cost 
includes purchase of the land, demo- 
lition of the former villas on the site, 
construction and landscaping. 

The building, which will be ready 


for occupancy in July, 1960, will con- 
tain 24 large apartments and 3 pent- 
houses. 

Chairman of the executive com- 
mittee is Robert L. Stott, former 
board chairman of the New York 
Stock Exchange. Other members of 
the committee include: Roy E. An- 
derson, board chairman of Tankers 
Co., Inc.; John W. McGovern, presi- 
dent of United States Rubber Co., 
Francis J. McNamara, vice president 
and general counsel of Remington 
Rand Division, Sperry Rand Corp.; 
and Walter S. Orr, senior partner in 
the law firm of White and Case. 

Other members of the group in- 
clude Errett L. Cord, industrialist 
and inventor of the Cord car; Joseph 
W. Fribley, president, Cleveland Cap 
Screw Co.; William M. Keiper, re- 
tired Florida Builder; Harry C. Mills, 
director and vice president of J. C. 
Penney Co.; Lowell Wadmond, sen- 
ior partner of White and Case; Cole- 
man Walker, vice president of Bank- 
ers Trust Co.; and Earle W. Webb, 
former board chairman, Ethyl Corp. 

The building is being constructed 
primarily as a residence for the mem- 
bers of the group and their families 


and all members of the group have 
purchased suites. 


ss TAMPA’S 400-ROOM HILLS- 
BORO Hotel, one of the largest 
hotels on Florida’s west coast, has 
been purchased by the Gill Hotels 
Company of Fort Lauderdale for 
approximately $2,500,000. 

Recently renovated and modern- 
ized at a cost of $1 million, the Hills- 


George W. (Bob) Gill, Jr. (left), president of 
the Gill chain of hotels, is pictured with Daniel 
Levy, president of the Hillsboro Hotel Corpo- 
ration; and William A. Perry (right), vice presi- 
dent and general sales manager of the Gill 
organization. 


boro becomes the eighth hotel to 
join the Gill chain, which includes 
Escape, Jolly Roger, Trade Winds, 
Yankee Clipper hotels, Yankee Clip- 
per Motor Hotel, and Beachside, all 
in Fort Lauderdale, and the British 
Colonial in Nassau. 
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HERE'S A COMPANY “EXTRA™ 
EVERYONE WILL LOVE... 


} own company apartment on the beautiful sands of 


Modern to the nth degree, here is the perfect solution for 
the Florida company that needs a place to call its own. 
Beautiful apartments, completely air conditioned, cleverly 
partitioned for complete privacy, and a host of features. 


The Diplomat Gulf-Front Apartments offers an exclusive 
and unique leasing plan that includes maintenance and other 
services, maid service will be available. All you need is the 
key to enjoy these gracious accommodations. Write today 
brochure that describes this brand 
development that is waiting for you. 
Simons, Realtor, 49 S. Pineapple Ave., Sarasota. 


Di plomat GULF-FRONT APARTMENTS 


3155 GULF OF MEXICO DR., LONGBOAT KEY 
SARASOTA, FLORIDA 


Oftice—49 S. Pineapple Ave., Sarasota, Fla. 


new 54 unit 
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A noted advertising executive once said: 
“The real test of a publication’s influence 
and effectiveness is its readership vitality.” 
FLORIDA TREND matches the vitality of its dynamic i 
audience with the freshness, pertinency, and imaginative- i 
ness of its pages. , 
Why not share the spark that ignites the vitality of our 
influential readers. Advertise in FLORIDA TREND and 4 
enjoy the effectiveness of eager readers who 
have the authority to do just about anything 


you might want them to do. es, 


Ask for a copy of FLORIDA TREND’s “Buying 
Influence and Readership Evaluation Survey.” 
Write to Post Office Box 150, Tampa, Florida. 
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Possibility of Legislative Failure Is Florida’s Greatest Danger 


The role of Governor of Florida is changing. Twenty 
years ago it would have seemed undignified for the 
chief executive to barnstorm the country seeking to 
attract industry and new money for his state. 

But industry seekers in Florida have adopted the 
Governor as a sort of working ex officio member of the 
“board.” He is the ace salesman, the man to send out 
for the ‘big order.” 

Not only are Florida businessmen looking to the 
Governor as a salesman, but also as a guardian of their 
business interests in such matters as taxes, labor prob- 
lems, transportation, etc. 

If Fuller Warren started this philosophy, LeRoy 
Collins certainly has made it jell. Every Florida Gov- 
ernor from here on will be given the role. Now that 
Governor Collins has had a full tour of duty in this 


endeavor, TREND took the liberty of asking him to 
turn in a question and answer report on Florida's 
past and future business and industrial outlook, which 
follows: 


What do you consider Florida’s most serious 
shortcoming in its industrial atmosphere? 


“Education. Not that we are not doing well. We 
just need to do better. 

“Florida’s phenomenal industrial growth of the past 
few years provides ample evidence of the many advan- 
tages of our state as a site for industrial plants. But 
our very success in obtaining high quality industrial 
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Collins Feels Maximum Industrial Potential Unobtainable in Florida 
Without Equitable System of Property Assessment for Local Tax Purposes 


facilities is creating a need which must be met if we 
are not to jeopardize our prospects for continuing to 
obtain these highly desirable industries. 

“New plants in electronics, chemicals, missiles, and 
other fields have brought to our state opportunities for 
employment for the skilled and large numbers of scien- 
tists and engineers who are anxious to work toward 
advanced degrees while continuing their employment. 
It is the obligation of the state to provide needed educa- 
ional opportunities at all levels. This means the rapid 
maturing of our community colleges with special em- 
phasis on technical training, the further expansion of 
our university system including off-campus graduate 
courses in various parts of the state.” 


What, in your opinion, are the soundest legis- 
lative courses to follow in fostering the future 
expansion of industry in Florida? What is our 
most dangerous pitfall? 


“Our greatest danger is that there could be legisla- 
tive failure to understand fully and to provide ade- 
quately for the needs arising from our rapidly growing 
population. 

“We will be shortsighted, indeed, if we neglect to 
enact enabling legislation for proper planning, zoning 
and urban renewal programs. These are essential if 
Florida is to sustain on a sound basis the urban develop- 
ment that accompanies and promotes industrial growth. 

“Since educational and other needs grow continually 
so must financial support for them accelerate. 

“We also must be certain that our laws are adequate 
to guarantee the maximum of fair labor-management 
relations. We must adopt more adequate regulations 
to safeguard against water and air pollution. And we 
cannot continue to attract the quality industries we 
desire or the employees to staff them if we fail to take 
whatever legislative precautions are necessary to protect 
our public beaches and other recreational areas.” 


Do you see dangers toward industry in state 
tax trends? 


“Not so far as state taxation is concerned. Our state 
tax system is very favorable to industry. 

“But so long as Florida fails to provide for an equita- 
ble system of property assessment for local tax purposes, 
both between counties and within counties, I do not 
feel our state will attain its maximum industrial poten- 
tial. The present confusing and inequitable assessment 
system works to the disadvantage of industries and 
individual property owners alike. Management and 
labor have a mutual stake in remedying this.” 





Do you think national politics could have an 
important effect on Florida’s industrial econ- 
omy in the next four years? 





“National politics certainly can have an important 
effect on Florida’s industrial economy in the coming 
four years, just as it can have an important effect on 
the lives and livelihoods of all our citizens. 

“Florida’s future is geared to a dynamic, expanding 
national economy. Our future—like America’s future- 
is predicated on the assumption that more people will 
be earning more money and buying more goods and 
services. 

“Any national administrative policy which assumes } 
that America has achieved its industrial and economic | 
potentials and has conquered its frontiers is going to | 
be detrimental to the nation, to Florida and to all of | 
our people.” 





What do you think has been your administra- 
tion’s most important contribution to Florida 


industry? 


“I don’t mean to sound boastful but I do believe | 
our adminstration’s greatest contribution has been in| 
the development of confidence in the integrity of our 
state. This, more than anything else, has been a major 
factor in Florida’s industrial progress. } 

“From this has stemmed the << of a bal- | 
anced economy, national recognition for all areas of | 
the state as industrial potentials, and recognition of the | 
importance of Florida as a valuable consumer market | 
and major center of distribution. 

“The agency through which we have been able to 
convey this picture of Florida as an attractive, all-around | 
industrial environment is the Florida Development 
Commission, which this administration established.” 


If you could advise the next Governor of 
Florida in behalf of industry, what would you 

feel is the single most important bit of advice j 
you could give from the knowledge you have 
gained? 


“The most important thing any Governor of Florida | 
can do to keep the state’s industrial growth climbing is | 
to maintain its established reputation as a state with | 
governmental integrity. Besides honesty, this embraces | 
financial stability and the will to move forward with | 
new methods for solving old problems, and taking full | 
advantage of developing new opportunities. 

“Without such an underlying base of confidence no | 
amount of industrial promotion can help.” End 


Next Governor Advised to Maintain Florida’s Governmental Integrity | 
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... Inside the State 








ssFLORIDA TREND magazine, 
published by Florida Grower Publi- 
cations, Inc., Tampa, was awarded 
top prize as the best printed —- 
zine in Florida at the recent Graphic 
Arts Congress in Orlando (April 28- 
May 1). The magazine is printed by 
Florida Grower Press, Tampa. 


ss AN OPTION TO PURCHASE a 
160-acre site on the southern edge 
of Marianna for an industrial park 
has been signed by the Jackson 
County Improvement Corporation. 

Howard Odom, president of the 
group, said the land is located on the 
Clarksville-Port St. Joe road and 
borders on the Louisville & Nashville 
Railroad and Marianna and Blounts- 


-town Railroad. 


Odom did not indicate the amount 
paid for the option, but did explain 
that the corporation has already 
taken steps to increase its capitaliza- 
tion to permit raising of funds to buy 
and develop the park. 

Temporary plans, he said, include 
grading and installation of complete 
power, fuel, highway, railroad and 
street facilities for ready-to-occupy 
sites suitable for small industries. 

He estimated that sites within the 
planned park will approximate five 
to six acres each. 


eeST. PETERSBURG is getting a 
$500,000 plant to be built by the 
federal government for use in ex- 
periments with converting salt water 
into fresh water. 

According to Hugh K. McKean, 
senior vice president of Florida 
Power Corporation, his firm will 
supply the site, power and intake 
facilities for the experiments. He 
said that Florida Power has been 
negotiating with Blaw-Knox Com- 
pany of Pittsburgh (developers of 
the process to be used) for several 
months and has agreed to make 
available to that company free land 
alongside dock facilities at the 
utilities plant near Gandy Bridge. 

Experiments in St. Petersburg will 
be limited to tests with a freezing 


process, one of several being studied’ 


by the government. The goal is to 
find a process of obtaining fresh 
water from the sea at reasonable 
cost. 


## RYDER SYSTEMS, INC., Miami 
based motor freight and truck rental 
organization, is entering the long- 
term private passenger car rental] 
business. 

The new venture (a pilot program 


will first be tried out in Maryland, 
Delaware and the District of Colum- 
bia) aims at substituting car leasing 
for individual ownership on a na- 
tionwide scale. 

The plan will permit an individual 
to lease any car of his choice—do- 
mestic or foreign—and pay a single 
monthly fee to cover the costs of 
leasing, insurance, service, mainten- 
ance, taxes and registration. 

The enterprise results from an 
agreement between Ryder Truck 
Rental, largest Ryder System sub- 


sidiary, and Approved Finance, Inc., 
a firm associated with the Nation- 
wide Insurance Group of Colum- 
bus, Ohio. Approved Finance will 
serve as the leasing agent for Ryder 
and will process leases and other- 
wise handle financial matters inci- 
dent to each contract. The Nation- 
wide Insurance Company has given 
its agents permission to serve as 
agents for Approved Finance in 
soliciting the leasing business. There 
are about 330 Nationwide agents in 
the pilot program area. 











THE TREND IS TO 
AMERICAN BANKERS 


American Bankers Life Assurance Company is now the fourth largest 
life insurance company domiciled in this state. Doing business in 35 
states and the District of Columbia, this growing company now has 
more than $300,000,000 life insurance in force. When you think of 
life insurance, think of American Bankers Life. 


BOARD OF DIRECTORS 


Joseru H. Brock 
Vice-President, Eastern 
Air Lines, Miami, Florida 


Georce W. DELLA 
Attorney-at-Law 
Baltimore, Maryland 


WiruiaM K. pe VEER 
Vice-President and Treasurer 
First National Associates of 
Florida, Palm Beach, Florida 


ALAN K. DoL_iver 
President, Credit Finance 
Service, Inc. 
Wilmington, Delaware 


Georce S. Eccies 
President, First Security 
Corporation System of Banks 
of Utah, Idaho and Wyoming 


THORNTON M. FINCHER 
Vice-President and 
Treasurer, Security Trust 
Company, Miami, Florida 


Roy H. Hawkins 
Vice-President, Bessemer 
Properties 
Miami, Florida 

Pau L. E. HELLIWELL 
Helliwell, Melrose 


Sanderson 
Miami, Florida 


Peter S. KNox, Jr. 
President, Knox Corporation 
Thomson, Georgia 


R. Kix LANDON 
Vice-President of American 
Bankers Life Assurance 
Company of Florida 


Tom L. Lecier 
Insurance 
Phoenix, Arizona 


Georce S. Linc 
Executive Vice-President of 
American Bankers Life Assur- 
ance Company of Florida 


James K. McSHANeE, M.D. 
Director, Doctors Hospital, Inc. 
Miami, Florida 


James G. RANNI 
President of American 
Bankers Life Assurance 
Com pany of Florida 


PHivip STOLLER 
President of 
American Bankers Insurance 
Company of Florida 


MITCHELL WOLFSON 
President, WTV] 
Miami, Florida 


AMERICAN BANKERS LIFE ASSURANCE COMPANY 


OF FLORIDA 


Home Office 


Miami 


JAMES G. RANNI, President 
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Florida Uses More But Manufacturing Potential Remains Slim 


- since it was first announced 
several years ago that natural gas 
was coming to Florida, speculation 
has been rife that the construction- 
brick manufacturing industry, well 
founded in Florida 35 years ago but 
currently dormant, would take on 
new life. 

Dr. Stanley O. Reichert, assistant 
research professor of mineral engi- 
neering at the University of Florida, 
who probably has done as much re- 
search on the subject as anyone else, 
reports that the best immediate pros- 
pects in Florida are for lightweight 
aggregate brick manufacture. (Light- 
weight aggregate bricks are used pri- 
marily in high-rise building construc- 
tion where reduction of weight is 
important.) 

Lightweight aggregate, however, 
is not the only kind of brick that 
can be manufactured in Florida. 
Professor Reichert reports that sev- 
eral types of Florida common clays 
found in several different localities 
a few miles apart, when mixed to- 
gether in certain proportions, have 
been proven to make satisfactory 
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brick. This is also true for certain 
Florida clays mixed with other clay 
components from other southeastern 
states. An important cause for brick- 
making failures in the past in Florida 
has been the fact that very few Flor- 
ida clays from a single deposit can 
make a good brick. Better brick can 
be made by blending several differ- 
ent Florida clays. 

The only other requirement is a 
cheap source of great heat, and 
natural gas has in other areas proved 
the solution to this problem. Already 
the Carolina Ceramics Company of 
Columbia, South Carolina, has indi- 
cated an interest in putting in a brick 
plant in Florida, probably on the 
west coast. 

What is the Florida market for 
brick? 

“Growing,” says John Burnett of 
Burnett Brothers Company of Tam- 
pa, one of the state’s largest dealers, 
“and if the cost could be brought 
down it would grow a lot more.” 

He explained that about a third of 
the cost of brick in Florida on the 
average represents the transportation 


cost in getting it here from other 
states. 

This high price, plus the high cost 
of laying brick, limits the use of brick 
in dwelling construction. Present 
cost of laying brick in Florida ranges 
from six cents to eight cents, per 
brick; with greater use this could be 
reduced to the four-to-five-cent fig- 
ure common in some other states. 

Also serving to limit the use of 
brick in Florida dwelling construc- 
tion is the fact that brick houses, 
even those decorated with brick, are 
assessed higher for tax purposes. 

Brick is brought in mostly by rail, 
some by truck. None is brought in 
by low-cost barge because customers 
like such variety that large enough 
orders from one source to make 
bargeloads are impossible. 

The limited demand for brick is 
growing, however, despite cost. Bur- 
nett pointed out that cost has little 
to do with some kinds of demand. 
“The current old-brick fad has gone 
to ridiculous extremes,” he said. 
“People pay $65 a thousand for 
bricks which have been in a building 
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thirty or forty years, when they could 
get the same brick new for $47.50 a 
thousand.” 

Volumewise, in Florida, most 
brick goes into government and com- 
mercial buildings. Though the initial 
cost is somewhat higher, there are 
considerable savings over the long 
haul because brick, though it gets 
dirty, requires a minimum of upkeep. 

Is there a trend toward the use of 
more brick in Florida dwelling con- 
struction? 

To check this, TREND called on 
Mrs. Betty Wild, a quick-minded, 
discerning woman in her middle 
thirties who has designed scores of 
houses in the upper price ranges. 
She guided the reporter through 
Carrolwood, a new development just 
north of Tampa, where houses range 
from $15,000 to $50,000. All houses 
in Carrolwood are custom designed, 
and Mrs. Wild designed most of 
them herself. It was immediately 
noticeable that brick veneer was 
used extensively on almost every 
house. 


Brick Has “People Appeal” 


“Of course the main reason brick 
is used so extensively is that it has 
‘people appeal’,” Mrs. Wild said. “A 
house designed judiciously with 
brick veneer will sell more quickly 
than a house designed with any other 
material. Nothing lends a feeling of 


ber of families looking for something 
more than a mere shelter when they 
buy a new home, brick will unques- 
tionably be used more and more. In 
fact, it’s already being used more 
than it was just a few years ago. 

She parked the car by the head- 
quarters building facing Dale Mabry 
Highway and led the reporter into 
the sumptuous office of developer 
Matt Jetton. Blond, and youthful 
enough in appearance to pass as a 
university student, Jetton estimated 
that 70 per cent of U.S. houses sell- 
ing for $14,000 or more are designed 
with some brick. Reason for this is 
that buyers able to afford more than 
the barest minimum in housing de- 
mand it. They associate brick with 
quality. 

Basically, according to Jetton, the 
increasing popularity of brick in 
Florida dwelling construction is due 
to a strong trend toward upgrading 
the quality of new houses. Promo- 
tional programs with this objective 
are becoming more effective. One 
such program is the Medallion Home 
promotion, in which the electric 
utilities participate with builders in 
promoting homes qualifying for their 
bronze or gold medallions by ade- 
quate housepower and installation of 
electrical appliances and __heat 
pumps. 

Other programs are carried on by 
several national magazines which 
promote “name brand” appliances 
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» warmth and solidity like brick. and materials which advertise in 
Mrs. Wild stopped the car in those magazines. 
., | front of one of the smaller houses, More and more Florida munici- 
| which was still under construction, palities and counties are tightening 
st a crew of workmen busy in it. ; building and zoning restrictions, 
k This house is smaller than its which has the effect of eliminating 


it neighbors,” she said, “and ordinarily 


the propagation of at least the worst 
' it might not sell so readily. But with : 


of the jerry-built structures. 


>5 ; "age Shag oa mead 

e brick used so extensively in its de- Recently, Florida FHA offices re- 
e sign, it will be unusually attractive. ceived a directive from Washington 
" I anticipate a quick sale. which enables them to insure the 


As she drove on, the discussion 
if | veered to the phenomenon familiar 
to all Floridians of the mass-pro- 
} duced, concrete-block houses that 
have so dominated the Florida scene 
during the past decade. Looking 
|. | alike as any assembly-line product, 
these houses have been thrown up 
with the sole objectives of cutting 
construction time to a minimum and 
providing the most space at least 
cost. In the opinion of many skilled 
observers, a reaction to the monoto- 
nous appearance of these houses, and 
their hasty workmanship, is forming 
a ground swell all over Florida. 

“Of course if price is your first con- 
sideration, you can’t consider brick,” 
said Mrs. Wild. “There will always 
be a mass market for mass-produced 
homes. But with the increasing num- 


mortgages on more expensive homes 
for buyers of limited means. The 
proviso is that the more expensive 
homes must be so constructed as to 
assure lower upkeep costs over the 
life of the mortgage. 
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Demand Will Rise 


As houses in Florida are better 
designed and better constructed, the 
demand for brick in new dwelling 
construction will rise. Informed 
opinion is that it is only a matter of 
time before the brick-making indus- 
try returns to Florida. Natural gas, 
which if really sold appreciably 
cheaper than imported fuel oil or | 
coal, plus proper mixing of the right 
Florida clays, will probably be the | 
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e have helped clean up these 
misrepresentative ads, but you can 
still run into them every day,” said 
Tampa’s Better Business Division 
head, Mario Trejo. 

He picked up a newspaper and 
proved how a trained eye can spot 
the sly maneuvers of the ad writer's 
come-on. 

Pointing to one used car adver- 
tisement of a well-known Tampa 
used car dealer offering cars selling 
for as much as $2,100 for only $100 
down, he said, “You can’t buy that 
car for $100 down. But if your credit 
will stand it, this dealer will help 
you get the necessary cash from a 
finance company to pay the real 
down payment.” 

This is just one example of the 
misuse of advertising that is worrying 
advertisers, agency men, media, and 
a lot of.other people in Florida at 
this time. Rocked by the threatening 
attitude of the Federal Trade Com- 
mission which was touched off by 
the 1959 TV scandals, the things 
that appear in print and over the 
air are getting a lot more scrutiny 
and a number of Florida cities, in- 
cluding Tampa, St. Petersburg, and 
Miami, have efforts under way to 
try to eliminate the rotten apples 
that hurt the whole industry. 

Tampa, for instance, combined 
forces of the Tampa Ad Club, Better 
Business Division of the Chamber, 
and the Merchants’ Association, and 
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adopted a code which follows the 
FTC's nine-point guide. Every im- 
portant medium in Tampa swore its 
allegiance to help enforcement of 
this code. What happens remains to 
be seen. 


Advertising Code 


Misleading advertising became so 
bad in used car advertising that 
the Tampa Auto Dealers Association 
got together with the Chamber's 
Better Business Division in order 
to lay down a code of ethical ad- 
vertising. Now, although far from 
perfect, the auto ads appearing in 
the paper and over the air are vastly 
improved, Trejo, who worked with 
the group, reports. 

But new abuses crop up. Now a 
Tampa home development is selling 
new houses for $10. The only gim- 
mick is that the first three months 
payments on the house go directly 
to the builder to complete the real 
down payment. 

Some Florida newspapers are re- 
quiring that all ads seeking invest- 
ment capital be checked out by an 
official agency such as the Better 
Business Division. One of the worst 
in this field is the “vending machine” 
opportunity. “People are much more 
conscious of ads that don’t ring true,” 
said an Orlando ad man. The other 
day a national beer marker was 
called for an ad singing, “Brewed on 


4. Number of Florida Cities Strive to 
#2” Eliminate Rotten Apples of Advertising } 
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the Shores of the Chesapeake Bay, 
when actually the beer was made in| 
Orlando. 

Some sewing machine agencies 
have become notorious for misrep- 
resenting their products. The ap 
proach is frequently a “reconditioned 
machine” offered at a fantastically 
low price. 


Ads Used as “Bait” 


The standard procedure when the 
“bait” ad brings the customer into} 
the store is to try immediately to 
shift the prospect’s attention to a new 
machine rather than the “$12.96 re- 
conditioned bargain.” If the pros- 
pect is insistent upon examining the 
advertised model, one routine is for 
the salesman to start a demonstra} 
tion which is promptly halted by 
failure of the machine. Then the 
salesman starts to disassemble the | 
machine. He gets it into dozens of 
little pieces and gets grease smeared | 
all over his hands. Eventually the 
prospect becomes discouraged and} 
will usually condescend to look ai 
the new model. Another trick is to 
sell the “reconditioned” machine in 4 | 
condition to allow it to work just 
about long enough to get it in the| 
customer’s house. It breaks down, of 
course, and when the “repair” man} 
calls he just happens to have a new| 
machine in the back of his car. One| 
big Florida sewing machine company | 
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is in deep difficulty with the Federal 
Trade Commission through such 
misrepresentation. 

Abuses in the heavy appliance 
field are far too frequent-even among 
some stores that have been in busi- 
ness long enough to know better. 
Unfortunately, too many people still 
believe a “60 per cent discount” 
means a store has a generous heart. 

The Florida Legislature passed a 
couple of laws in 1959 that actually, 
if put to full use, could place rigid 
supervision over retail advertising. 
For instance, if a merchant adver- 
tises “wholesale” or “below cost” he 
can be forced to exhibit his invoice 
or bill of sale for the merchandise 
proving that his price is wholesale 
or below cost. Any customer can re- 
quire the merchant to make this in- 
formation available to the “Better 
Business Bureau, the Merchant's 
Division of the Chamber of Com- 
merce, or to the State Attorney.” 

The other 1959 law requires, 
among other things, that every mer- 
chant shall have a permit from the 
sheriff before conducting a “Fire” or 
“Going Out of Business Sale.” This 
permit is given after all merchandise 
has been itemized. The merchant is 
then allowed 30 days to sell out the 
inventory with the opportunity to 
request one more 30-day period. 


Distress Sales - 


The big abuse in distress sales is 
that they are frequently merely so- 
called “sales” which go on and on, 
the merchant stocking his store with 
cheap merchandise months after he 
has announced “going out of busi- 
ness.” 

However, neither of these laws 
offering vast policing power are put 
to much use in Florida. Chambers of 
Commerce do not want to be the 
town Gestapo and county sheriffs 
claim they would have to double 
their staffs to check merchants’ in- 
ventories. 

But Tampa's Better Business Ad- 
visory Committee has worked up its 
own system to help keep advertising 
honest in that city. Dubious adver- 
tising is checked over by the Better 
Business Division and all complaints 
are directed there. The complaint is 
checked for authenticity. If the ad 
is misleading or untruthful the mer- 
chant is advised to desist in a letter 
from the BBD. 

If the advertiser continues to run 
the ad he will get a letter from the 
state attorney (who also happens 
to be the chairman of the Council) 
reminding him of the state and local 
law he is allegedly violating. End 


HERTZ. 1S HERE... 


WITH A NEW TRUCK LEASE 
OFFICE TO SERVE YOU BETTER! 











Hertz can provide you with complete truck leasing 
service. Here’s how we can help you: We can free 
the capital you've got tied up in trucks, end your 
truck bookkeeping problems, stop your downtime 
and idle-truck waste. We can keep your deliveries 
on time at all times with modern Chevrolet, GMC 
or other rugged trucks. Just to talk about it— 


nothing more—give us a call. 


Miami, 4301 N.W. 27th Ave. 
Tampa, 1015 12th St. 
Jacksonville, 1230 W. Jefferson 


Most experienced...by far 


HERTZ 


Our Newest Florida Office 
Orlando 
1230 W. Jefferson St. 


Truck lease service 
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Central Florida Engineering Firm 
Spurs Hemispherical Growth 





Both Jim Wellman and Bill Lord are continually seeking new needs 
which their industrial engineering and construction firm can fill. 
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good engineers.” Wellman-Lord Engineering, Inc.'s 
tall, blond, jovial young president, Jim Wellman, was 
speaking. “But even more important, we've hired young 
and enthusiastic engineers. We've shunned the older 
boys who may have acquired a raft of bad habits from 
older, more sluggish companies.” 

Since its organization six years ago, Lakeland’s Well- 
man-Lord Engineering, Inc., has been one of the na- 
tion’s fastest-growing industrial engineering and con- 
struction firms. The company entered 1960 with $12 
million in contracts, expects to have $20 million by 1961. 
Since 1957, its operations have expanded from Polk 
County's phosphate fields until they now encompass 
major industrial construction jobs throughout much of 
the western hemisphere. 

The Wellman-Lord story began while 37-year-old 
founder-president James Wellman was still attending 
Lakeland’s Florida Southern College, where he majored 
in industrial psychology. While still an undergraduate 
he got his feet wet in the building business. He took over 
a half-finished house which had been abandoned by a 
bankrupt builder. Talking a building supply dealer into 
extending him credit, he paid off all bills and netted a 
$300 profit on selling the house. More credit, more work 
and more houses followed. Wellman Builders was on 
the road to success. 

When Jim Wellman was graduated from Florida 
Southern in 1950, he was already well launched on his 
business career. 

Partnership Formed 

A year later, the young contractor took Bill Lord in 
as a partner. Lord was.a quiet, industrious, conscientious 
Harvard alumnus who had been operating a Lakeland 
tannery. Between them, the partners had enough money 
to start building Lakeland’s Southside Park subdivision. 

The partnership proved a good one. Wellman’s en. 
thusiasm and optimism were balanced by Lord’s cau- 
tion and conservatism. 

While the Southside Park subdivision was still going 
up, Jim Wellman perceived the need for an engineering 
and construction firm which could build the highly 
complex and specialized plants needed by the phosphate 
concerns which surrounded Lakeland in Polk and Hills- 
borough counties. Looking even farther into the future, 
he envisioned an organization which eventually would 
be versatile enough to serve the construction needs of 
all Florida’s burgeoning industry. 

After the partnership was reorganized as a close 
corporation in 1954 (Wellman and Lord each owns 5% 
per cent of the stock), a contract to design and build a 
phosphate and rock drying plant near Mulberry for the 
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Davison Chemical Division of W. R. Grace and Com- 
pany was obtained. 

Encouraged by this contract, Wellman and Lord 
scoured the U.S. for engineers and draftsmen and 
specialists in other needed fields. Their ambition was to 
build an organization without equal in the phosphate 
industry. 

Proving the ability of their organization on the first 
job, other phosphate industry construction jobs followed. 
New plants or major expansions were built for the Smith- 
Douglass Company near Plant City, for the International 
Minerals and Chemical Corporation near Bartow, and 
for the F. S. Royster-Guano Corporation near Mulberry. 
They also built a plant for the Kaiser Aluminum Com- 
pany near Mulberry for the production of sodium fiuo- 
silicate. 

About this time, Wellman and Lord began to think 
of further expansion. In particular, they began to eye 
out-of-state projects. The sodium fluosilicate, produced 
in the plant they constructed near Mulberry, is useful 
only when it is converted to synthetic cryolite, which 
in turn is used in the production of aluminum. In 1957, 
the young engineering company was able to land a 
contract to design and erect a synthetic cryolite re- 
covery plant for Kaiser at Chalmette, Louisiana. The 
job was completed in five months. 

Then, during 1957 and 1958, Wellman-Lord con- 
structed three more plants for Kaiser. These included 
dock unloading facilities and extensive modification of 
an alumiaum plant at Baton Rouge; plant modification 
at Kaiser's aluminum plant at Gramercy, Louisiana, and 
construction of a coke calcining plant at Purvis, Missis- 
sippi. 

Foreign Contracts 

Work was pouring in. In 1958, Wellman-Lord took its 
first job outside the U. S. The W. R. Grace Company 
employed the Lakeland firm to study and improve pro- 
duction techniques and solve pollution problems at its 
sulphuric acid plant in Guanica, Puerto Rico. 

This experience caused Jim Wellman to become in- 
trigued by possibilities in the promising field of air pol- 
lution control. He turned the organization’s efforts in 
this direction. First job in this field was a fluorine re- 
covery system built for the U. S. Industrial Chemical 
Corporation’s phosphoric acid plant at Tuscola, Illinois. 
Recent work in this field has been done for Davison 
Chemical at its plant between Bartow and Mulberry, 
at the International Minerals and Chemical plant, and 
for Royster-Guano. Last month the firm attained mem- 
bership in the Air Pollution Control Association, a na- 
tional organization of specialists in the field. 

As the young engineering firm grew, finding special- 
ists in the growing fields of its endeavor became a major 


Virginia-Carolina Chemical Corporation’s Con- 
centrated Superphosphate Plant at Nichols is 
a product of Wellman-Lord engineering and 
construction. 





problem. It was necessary to carry on an intensive re- 
cruiting program all over the world. But the appeal of 
working with a young, aggressive company attracted 
ambitious careerists, and the staff was built rapidly 
until now it includes 150 professional employees (en- 
gineers, design draftsmen, business school graduates) 
and 400 craft workers (office employees, field supervis- 
ors). The staff members hail from 19 states and Germany, 
Holland, Hungary, Yugoslavia, England, Scotland, 
Puerto Rico, and Mexico. Most of the staff now reside 
in Lakeland. Peak field force this year is expected to 
top 700, with a payroll of $115,000 a week. 

Key personnel in addition to Jim Wellman and Bill 
Lord include engineering Vice President Eugene Sikora, 
formerly with Rust Engineering Corporation; construc- 
tion department head Philip Pedone, also an alumnus 
of Rust Engineering; and Gordon F. Palm, formerly with 
International Minerals and Chemicals Corporation, who 
heads W-L’s process engineering department. Palm was 
once professor of chemical engineering at the University 
of Houston. 

Business Direction 

Though neither Wellman nor Lord is an engineer, 
both have found this to be an asset. “We have sur- 
rounded ourselves with top experts in every phase of 
engineering and industrial construction,” says Jim Well- 
man. “But the business is still directed by businessmen.” 

While still a student at Florida Southern, Wellman 
adopted a business credo: “Find a need and fill it.” This 
has continued to be the firm’s guiding policy. Both Jim 
Wellman and Bill Lord are continually seeking new 
needs which their firm can fill. 

The company utilizes a technique which has proven 
popular with its clients. In its “turnkey jobs,” the firm 
designs and constructs facilities, then sets the complete 
plant in operation with Wellman-Lord personnel. These 
workers in turn teach their different jobs to the client's 
employees. After the permanent crew is trained, Well- 
man-Lord “turns the plant’s keys” over to the owner. 

The company has never had a government contract. 
“We've come this far without government contracts,” 
says Wellman, “and I hope we never have one.” He 
has no desire to expend his energy wading through 
government red tape. 

Wellman credits much of his company’s success to 
good communications. “Too many large engineering 
companies lack communication between top manage- 
ment and field forces. As we grow, we are trying to 
prevent this communications breakdown through a 
continuing training program.” Both Wellman and Lord 
spend as much time as possible in the field with con- 
struction crews. End 
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FLORIDA PROBLEM: A 
re Florida's schools vocationally short-changing 

youth who must move directly from high school or | 
junior college into useful and gainful employment? 

At the same time are they letting important new in. 
dustry down by failing to train the technicians vital ty 
space-age enterprise? 

Ask these questions of Floridians and answers may 
differ drastically. The idealistic educator may say we 





are sacrificing leaders to make mechanics. The hard. 


headed businessman may assert that the liberal arts are | 


a waste of the taxpayers’ money. 

But no matter how varied the points of view, the 
facts speak for themselves, and they speak loudly and 
significantly for more and improved vocational training 
in Florida. 

In fact, vocational training geared to the specific 
needs of Florida youth and Florida industry is the hope 
of a state pioneering in the realms of the space-con- 







and industrial education training is conducted 
for adults, but high school training is on the ' aera rc . . 

oidina . a — Tube Division of Sperry Rand Corporation suggests 
that the answer lies with the public schools. “Add 
courses such as basic electronics, television and radio 
repair, machine shop practice, to our existing high 


VOCATIONAL TRAINING 


IS FLORIDA SADLY NEGLIGENT? 


By Mike Smith 


school courses and make them electives. We have al- 
ready done this successfully in Gainesville. Also,” he 
continues, “have more technical high schools with com- 
plete credits for entry into colleges for the physical 
sciences.” 

Because of the Technician Shortage Some Other industrialists echo Mr. Brenner’s statements. 

Industries Hesitate to Come to Florida There is no doubt that Florida’s new and burgeoning 
industry stands in need of technicians. A recent survey 
of technician needs for Florida industries, conducted 
by the State Department of Education, Division of Vo- 
cational and Adult Education, indicated that 17 leading 
industrial counties in Florida, which now have 12,000 
technical workers, will need 27,000 by 1963—an increase 
of 125 per cent in four years! 

Thus it is apparent that our new industry, invited— 
we might almost say “enticed”—to, Florida, looks to the 
State Department of Education for trained workers, 
and hopes, perhaps with crossed fingers, that it is not 
looking in vain. 

And what of the need of Florida youth? Each year 
thousands of high school graduates who wish to make 
Florida their home and who do not plan to go on to 
college must fit themselves immediately into the Florida 
work picture in some useful and gainful way. Rightly 
and hopefully they look to the schools to prepare them 
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querors. 
At present, about 80 per cent of Florida's trade What should be done? j 


C. Brenner of Gainesville’s Sperry Electronic | 
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to do this by providing some sort of vocational training. 

Florida has made a start toward accomplishing this. 
There are bright spots in the vocational training picture. 

There is, for instance, the new Miami Central High 
$chool where light is shed both figuratively and literally 
on many vocational subjects. (This school has a precast 
concrete ceiling set with translucent plastic panels so 
that the lighting approximates daylight.) 

Mary Jones, who has a “C” average, or better, may 
enroll here for a two-year course in cosmetology. Thus 
she may spend four hours of her school day (after she 
has reached the 11th grade) in a modern, spick-and- 
span beauty laboratory. Upon graduation, she will be 





“We are not discharging our responsibility to 
those of our young people who, for one reason or 
another, don't go to college, by providing them 
with the technical know-how to make a living in 
their home state. 

“We are definitely not keeping abreast in pre- 
paring our young people to become useful em- 
ployees to existing industries and companies still 
to come to Florida.” 

—]. B. Brenner, vice President and General 
manager, Sperry Electronic Tube Division, 
Sperry Rand Corporation, Gainesville, Flor- 
ida. 











able to pass the state board examination and can find 
work immediately in a beauty parlor. 

Meanwhile, her brother Bill may have trained during 
his two final high school years in electronics, machine 
technology, architectural technology, refrigeration, air 
conditioning, printing, Diesel engines, advertising, or 
industrial art, and on graduation he will be ready for 
a place in industry. 

The largest program is under way in Miami's Lind- 
sey Hopkins Education Center, where adults, or post 
high school students, may study such subjects as fashion 
design, Spanish, business education, police science and 
criminology, electronics, dental assistance work or enter 
a complete hotel training school. Or, if so inclined, they 





‘It is imperative that a balanced state-wide pro- 
gram of technical training be established and 
maintained. 

“Provision should be made for technical 
training in secondary schools, community junior 
colleges, and in adult vocational-technical cen- 
ters.” 

—Recommendation of the Florida Advisory 
Committee for Technical Training. Members 
are: T. L. Bransford, State Road Department; 
W. H. Clausen, Minneapolis-Honeywell Regu- 
lator Company; E. J. Fallon, The Martin 
Company; Grover Loening, Aeronautics; 
Konklin J. Martin, RCA Service Company; 
Chester E. Prickett, Vitro Laboratories; Mil- 
ton Richardson, Gulf Power Company and 
Frank F. Schirm, Pratt and Whitney. 








A 1959 survey of 17 of Florida’s more heavily 
industrialized counties conducted by the State 
Department of Education, Division of Vocational 
and Adult Education, revealed that a total of 
12,000 technicians were employed. 

It is estimated that 15,000 additional tech- 
nicians will be needed by 1963. 

Following is a breakdown of some leading 
categories of technicians in the 17 counties, show- 
ing the number employed in 1959, and estimated 
needs in 1963. 


Employed in Estimated need 
1959 


in 1963 
Electronics technicians 4,400 9,200 
Drafting technicians 1,600 4,000 
Mechanical technicians _ 1,200 2,600 
Electrical technicians 1,000 1,700 
Construction technicians 850 2,550 
Aeronautical technicians 550 1,400 
Civil engineering aides 400 1,500 

















may study hobby courses, such as leather and metal 
crafts, ceramics, and china painting. 

Trade and industrial training programs operate in 
at least 33 of Florida’s 67 counties in one form or an- 
other. The most ambitious programs are in the cities. 


Miami is the leader, but other major cities are not far 
behind. The smaller cities are beginning to feel their 
way in this direction. 

Junior colleges also are leaning more heavily to- 
ward the vocational side, pulled by industrial needs. 
Communities are learning that while scientists and “big 
brains” may spark many of Florida’s 2,000 new plants, 
for every scientist or engineer, there should be three 
trained technicians. St. Petersburg Junior College, taking 
note of the needs of such industries as Minneapolis- 
Honeywell and General Electric, has developed specific 
courses for the training of skilled technicians. 

But is this too little, too late? 

Some industries, such as Radiation, Inc., in Mel- 
bourne, have found it necessary to advertise for workers 
in out-of-state areas hit by industrial layoffs. Other in- 
dustries, not yet in Florida, hesitate to come because of 
the shortage of technicians. 

North Carolina has already tackled a similar prob- 
lem and has established six technical-vocational training 
centers, with 12 more to come. These are expected to 
train 24,000 skilled workers a year to absorb about 
22,000 new jobs a year in that state. 

Some educators protest that vocational training is 
too narrow to prepare young people for life. But this 
objection wears thin when it is considered that such 
courses are elective, and well balanced by other studies. 
And for the 70 per cent of youth who do not go on to 
college, it is the factor that gives practical value to edu- 
cation. 

Youth itself appears eager to meet the demands of 
Florida’s exciting new industry, to be the technicians— 
the printers, linotype operators, machinists, welders, 
draftsmen and laboratory workers needed. 

Why are we dragging our heels? 

Why are we, generally speaking, still recommending 
and surveying while North Carolina is acting? 

Can it be ignorance of the vital and looming need 
for more technicians coupled, perhaps, with a general 
apathy concerning education which many Floridians 
feel has fallen on evil days? 

Or is it that we, absorbed in a tourist-and-agriculture 
economy, are content to provide too little, too late, for 
newcoming industry? 

Whatever the reasons, the course is clear. We must 
educate youth, the average as well as the leader, for 
his rightful place in the Space Age. End 
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Need to Analyze 
Your Public Relations? 








Press clippings keep you informed 
on the results of your public rela- 
tions program. You can see how 
many of your releases are pub- 
lished . . . what coverage is given 
to events you stage . . . what the 
editors are thinking. 


Press clippings keep you informed 
of popular misconceptions that 
need to be corrected . . - they 
help you ride a wave of popular 
support .. . help you invest your 
public relations and institutional 
advertising dollars wisely. Write 
for brochure. 





‘FLORIDA CLIPPING 
SERVICE 


P. O. Box 10278, Tampa 9, Fla. 
8-3536 Phones 8-3843 
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The Elmer J. Krauss Organization, inc. 


3300 Skyway Blvd., N. St. Petersburg 
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FLORIDA 


©Se@-UPS 
SIDELIGHTS — TRENDS — OPINIONS 


Anyone who has not noted the slowness and soft- 
ness of the building industry in many parts of Florida 
during the past few months should take another look. 
Builders are leading the list in major failures. It 
is an obvious readjustment from rampant house build- 
ing speculation that got ahead of itself...proving 
that while Florida ‘surges ahead in growth, it is still 
subject to the laws of sound economy. More on this in 
the July FLORIDA TREND. - 

Why not "Daylight Saving Time" for Florida? While 
time changes do cause some confusion, Florida is a 
real natural for making work hours fall earlier in the 
day...would exploit to the fullest one of our greatest 
resources -- sunlight. Governor Collins and others 
have kicked this idea around, but those that oppose it 
talk loudest. Said one proponent, "Let's make hay 
while the sun shines; not wait until it's four hours 
up in the sky." 

Watch out for the "Advance Fee" brokers who claim 
they can get long term money for nearly any business 
...They are popping at Florida again. Usual method is 
to get prospects from direct mail bait. They ask for 
$300 to "locate" an $8000 loan ... which usually leaves 
businessman trying to "locate" his $300. One "Advance 
Fee" outfit which operated heavily in Florida was in- 
dicted last month on 43 counts of mail fraud. 

Haydon Burns was the surprise candidate in last 
month's first Democratic Primary. With just a frac- 
tion of the campaign budget of Bryant and Carlton, he 
scored an impressive third. Burns, Ted David,. and Bud 
Dickinson could probably credit the race as an asset 
if they run in 1964 

The cost of votes came high in the first primary. 
Burns pulled more votes per contribution dollar by a 
considerable margin than the rest of the field. Ona 
vote-cost-per-dollar the field lined up like this: 




















votes $/vote votes $/vote 
Carlton 186,228 2.53 McCarty 144,750 : 
Bryant 193,507 2.27 David 80,057 1.46 
Dickinson 115,520 1.53 Burns 166,352 1.03 


Gov. Collins in his first primary win in 1956 spent 








$291,083 which was $150,000 less than the number two 
spender this time. 

Florida businessmen should help see that Unemploy- 
ment Compensation in this state is scrupulously super- 
vised lest we fall into some of the deplorable prac- 
tices going on in a number of other states, Pennsylva- 
nia and New York, for example. These states are being 
stolen blind by fraudulent claims and poor policies. 
Associated Industries of Florida: issued a stern warn- 
ing on the subject accompanied by a factual account of 
abuses in other states, entitled "The Scandals of Un- 
employment Compensation." 

Got_a Government contract? Watch out says the 
Wall Street Journal. This paper says the President's 
Committee on Government Contracts headed by Vice Pres- 
ident Nixon is going to get tougher (largely because 
it's election year) on contractors who can be suspect- 
ed of discrimination in failure to hire Negroes. Labor 
unions hope to aid the Committee get more Negroes in 
white collar jobs which will make unionization in this 
field easier to accomplish. 
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D. you consider yourself a 
newspaperman or a business execu- 
tive? ‘ 

To that question, John H. Perry, 
jr, whose 24 Florida newspapers are 
read by millions, had to think a 
minute. 

“I guess I'm more of a business- 
man—a trouble shooter, I suppose.” 

In this simple answer Perry reveals 
a good bit about his philosophy. Be- 
cause as you talk more with him 
you begin to see the role he has 
endeavored to cut out for himself 
in the multi-million-dollar operaticn 
of the Perry properties. 

John Perry is strikingly economical 
in his conversation. He speaks of his 
newspaper-radio-TV empire as if it 
were a single operation. This is per- 
haps because that is the way he 
thinks and aspires. Needless motion 
and duplication are two things with 
which Perry is constantly struggling. 


Daily Overhead Problem 

“Overhead,” says Perry, “is what 
every businessman is really up 
against in this day.” And this is the 
problem that this 43-year-old heir to 
a crowded stable of businesses spars 
with daily. 

“The days when personal journal- 
ism would support a newspaper are 
gone,” he declares. “The balance of 
success has shifted more to the busi- 
ness economies of running a paper.” 

While some dedicated journalists 
will argue the fine points of this with 
Perry, i has a lot of ammunition on 
his side to prove his points. 

In discussing the recent sale of his 
Jacksonville Journal he brought up 
his “overhead” axiom as it affects 
newspapers. He said the advent of 
TV had helped sell the philosophy of 
“smash” advertising making it even 
tougher for any but the top-circu- 
lated newspaper. 

In recent years the Perry papers 
have changed little numerically. 
Perry sold the Jacksonville Journal 
and acquired the Palatka Daily 
News. Meanwhile, what were for- 
merly weeklies grew into dailies, 
these including the papers at Mari- 
anna, Leesburg, and Melbourne. 

With the advent of locally-edited 
newspaper magazine supplements 
the Perrys saw an opportunity for 
a local supplement for their own 
group. The result was All Florida 
Magazine and TV Week, which have 
grown to a half-million circulation 
and are carried far beyond the Perry 
papers, being also a regular part of 
other major dailies in the state. All 
Florida Magazine and TV Week are 
printed in Ocala on specially de- 


signed presses by a method known 
as the Perry Printing Process. 

But the fact that Perry has kept 
mest of the same newspapers over 
a number of years probably dces not 
stem from sentiment. He works un- 
ceasingly to “streamline” the entire 
operation and to upgrade it. Re- 
cently, he sold four radio stations at 
a profit running well into six figures, 
while at the same time he obtained 
TV Channel 2 at Daytona Beach as 
a balancing factor in his media. 

Perry, a Yale graduate, likes to 
work through a tight ring of close- 
by executives. He has a personal 
pilot and he and his staff keep two 
private planes jumping. Perry is cn 
the go about half the time and it is 
just a twist of luck to catch him in 
his “home” office at West Palm 


> Beach. 


Being primarily a businessman, 
John Perry doesn’t devote much time 
to the non-business world. This fact 
is partly explained by the fact that 
he is probably in one of the most 
crucifyingly competitive, cost-spiral- 
ing business situations in America. 
Cost problems of one newspaper can 
give the average executive an over- 
sized headache. Multiply this by 24 
and add a TV station, a newspaper 
supplement, a couple of magazines, 
a commercial printing firm (At- 
lanta), a hatchery and a farm, be- 
sides a dozen other miscellaneous 
businesses—all under Perry’s super- 
vision—and you get an idea of the 
scope of what this man has to think 
about. 

Perry is cordial, but not warm. He 
makes no effort either to ingratiate or 
to impress. Faced with details of 
management that would strangle a 
lot of men, he has no doubt adopted 
a systematic routine that allows him 
to get most things done during wak- 
ing hours. 


Stays Clear of Editorial Side 


Perry says that he does not enter 
into the editorial direction of his 
papers and this statement is borne 
out to some extent by his expressed 
belief that his major role is to over- 
see the business end of his publica- 
tions. He says that frequently his 
various papers even support different 
political candidates. In fact, Perry 
has avoided close contact with grass 
roots political, civic, and govern- 
mental activity in Florida. He is not 
widely recognized when he walks the 
streets outside of his own domain. 
He obviously prefers to work behind 
the scenes without the publicity usu- 
ally given a man of his prominence 
and influence. It is apparently in a 
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J. H. Perry Jr. (cont.) 


quiet atmosphere that he works best. 
A man in the unusual sphere of 
command held by Perry would prob- 
ably lean toward an unusual hobby 
—and he does. It’s submarines. He 
has been turning out midget sub- 
marines nearly as frequently as nu- 
clear ones have been launched. The 
first one he built himself. Now, he 
has just finished a deluxe two-passen- 
ger job built in a boatyard in Lake 
Worth. When the 3,450-pound sub is 
finished it will be sent to a 600-acre 
island in the Exuma group 150 miles 
scutheast of Nassau, where Perry and 
a group of business executives have 
developed a vacation spot. Perry, 
who likes skin diving, calls this an 
extension of underwater adventure. 
The new sub will cruise at a depth 
of about 30 feet. When Perry gets 
a bit of leisure time, he can hop on 
one of his planes and within an hour 

or so can be five fathoms under. 
End 
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Businessman: 


Commercial Leasing— 
Trailers and Trucks 


With a U-Haul Lease Trailer or 
Truck the Florida businessman can 
increase his “payload” of present 
hauling equipment at a low cost. One 
truck, one driver and one U-Haul 
Trailer can often haul as much as 
two trucks and two drivers—elimi- 
nates cost of extra truck and driver. 


U-Haul Lease Trailers make present 
rolling stock more versatile. Station 
wagon, pick-up, panel delivery or 
truck is more productive when towing 
a U-Haul loaded with a merchant’s 
goods. When not in use, U-Haul 
trailer is ideal for temporary storage, 
freeing the towing vehicle for other 
jobs. 

Leases may be arranged for any 
type of U-Haul—open, covered or 
van; in any size—4 x 6 to 6 x 16 feet: 
for any period—one month to 3 years. 


@ Ask any of Florida’s 
175 U-Haul Dealers 


U-HAUL 


TRAILERS 
AND 
TRUCKS 





THROUGHOUT FLORIDA 


Main Office: 6050 W. Hillsboro Ave. 
Tampa, Florida 
Phone REdwood 7-2200 
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Banks in Dade County Ask for Red Light 
on Charter-Granting as 36th Bank Opens 


seDADE COUNTY'S 36th bank 
has opened, amid indications that it 
may be the last new bank to be 
chartered in the county for some 
time. 

The newest bank is the Florida 

National Bank of Opa-locka, which 
has begun operations in the north- 
west Dade community. It is the 
third Dade bank of the so-called 
“duPont” or Florida National 
group—the others being the Florida 
National Bank and Trust Company 
at Miami and the Florida National 
Bank at Coral Gables. It is the 29th 
unit in the statewide Florida Na- 
tional group. 

Twenty-nine of the banks in Dade 
County have formally requested 
state and federal banking authorities 
to go easy on granting any more 
bank-charters in Dade, for the time 
being at least. They offer as their 
reason the fact that many of the 
banks in Dade have shown declines 
in deposits at recent “bank-call” 
dates. 

The new Florida National Bank 
has capital of $300,000, surplus of 
$150,000 and undivided profits paid- 
in of $50,000. 

President is Ernest J. C. Doll, 
vice president of the Florida Na- 
tional at Miami. Other officers are 
Dean S. Campbell, a vice president 
of the Florida National at Miami, 
and William C. James, vice presi- 
dent of the new bank, and Solon W. 
Mitchell, cashier. 

Directors include Doll and Camp- 


bell; Charles H, Crandon, Dade 
businessman and former county 
commission chairman; John _ T. 


Bealle, owner of the Opa-locka Five- 
and-Ten-Cent Store, and Henry O. 


Shaw, chairman of the board of 
Shaw Brothers Oil Company of 
Miami. 

seGENERAL DEVELOPMENT 


Corporation, Miami, has offered its 
common stockholders rights to sub- 
scribe to $12,555,600 of 6 per cent 
convertible subordinated debentures, 
due in 1975, at the rate of $100 
principal amount of debentures for 
each 50 shares held of record 
April 19. 

The debentures are convertible 
into common stock until maturity at 
the rate of 6.45 common shares for 
each $100 principal amount of 
debentures. 


Proceeds will be used to repay $4 | 


million of short-term bank loans and 
for general corporate purposes. 


seTHE PEARCE-UIBLE Com- 
pany, Jacksonville developer and 
home builder, has purchased the 
Commander Corporation, the owning 
company of Charles E. Commander 
& Company, at a cost reported in 
excess of $1 million. 

The Commander Company is a 
real estate, mortgage and insurance 
firm with headquarters in Jackson- 
ville and branches in Tampa, Or- 
lando, and Pensacola. 





eeAT THE FOURTH ANNUAL | 


stockholders’ meeting of Diversi- 
fied Enterprises, Inc., St. Petersburg, 
President Henry Blanton reported 
the company has grown from a 
modest $25,000 beginning in 1956 


to a net worth (as of December 31, ; 


1959) of $345,189.66. 

The company’s primary 
are industrial properties in Pinellas 
County. 











1405 Barnett Building 
Jacksonville, Florida 
Phone EL 3-8621 





CORPORATE SECURITIES 


MUNICIPAL BONDS 
MUTUAL FUNDS 


PIERCE, CARRISON, WULBERN, Inc. 





(ESTABLISHED IN 1930) 


* 


617 Madison Street 
Tampa, Florida 
Phone 2-4628 
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ssOPERATIONS OF MINUTE 
MAID Corporation, Orlando, in the 
first four months of the current fiscal 
year produced sales 21 per cent over 
the comparable 1959 period and a 
net profit increase of 16 per cent, 
John M. Fox, president, told the 
stockholders at their annual meet- 
ing. March sales to date “have been 
running well ahead of February's,” 
he added. 

Minute Maid had reported first 
quarter sales of $28,996,386 as 
against $25,216,798 in 1959. Net in- 
come in the January quarter totaled 
$921,036, compared with $948,807 
a year earlier. 

The Minute Maid president re- 
ported that operations of Tenco, 
Inc., instant coffee manufacturer 
acquired in 1959, also showed im- 
provement over last year and “con- 
tinue to exceed Minute Maid’s ex- 
pectations.” 

Minute Maid will be under heavy 
promotional expense in 1960 in in- 
troducing the new, improved Min- 
ute Maid and Snow Crop concen- 
trates, Fox said, adding that “this is 
an investment in our future.” Snow 
Crop’s new product, introduced in 
metropolitan New York about 
March 1, also has distribution in two 
other cities and throughout New 
England. The new Minute Maid 
juice already has been introduced 
in eight major marketing areas, he 
said. By the end of the 1961 season, 
Fox added, all production of orange 
concentrate for retail sale will be 
in improved concentrate. 


esGENERAL TELEPHONE & 
Electronics Corporation shareowners, 
at their annual meeting, held this 
year in Tampa, approved a three- 
for-one stock split on common shares 
outstanding and a new employees 
stock plan whereby employees may 
purchase common shares of company 
stock. 

Under the stock-split plan, the 
presently authorized 30 million 
shares of $10 par value common 
stock would be changed into 90 
million shares having a $3.33144 par 
value. 

Also approved by the shareowners 
was authority for the corporation to 
issue and sell up to $100 million 
principal amount of convertible de- 
bentures as needed for construction 
and expansion. 

Donald C. Power, chairman and 
chief executive officer, announced 
that General Telephone’s net income 
for the first quarter totaled $17.4 
million as against $14.8 million for 


the same period in 1959. Net income 
on a twelve-month basis was $73.9 
million compared with $61.6 million 
a year ago. 

Earnings per share for the first 
quarter were 78 cents on an average 
22,301,000 shares outstanding as 
compared to 75 cents on an average 
19,793,000 shares outstanding for the 
comparable quarter last year. 

For the 12-month period ending 
March 31, 1960, earnings per share 
were $3.42 as compared with $3.17 
for the previous year. 


eeMIAMIS ARNOLD ALTEX 
Aluminum Company, which first di- 
versified into real estate last year 
by buying seven Maryland firms, 
has purchased the Heritage Group, 
a land development firm, for more 
than $3 million. Payment was made 
in 10-year convertible debenture 
bonds. Heritage became a separate 
division of Arnold Altex. 

Heritage has built more than 
1,000 homes and has developed com- 
mercial properties in Dade and 
Broward counties during the past 
year. 

The sale includes 2,900 unde- 
veloped homesites in Broward 


County, plus 8,000 front feet of 


commercial property at least 240 
feet deep. A management contract 
between Arnold and Heritage spells 
out that a Heritage management 
team will develop for Arnold Altex 
self-contained suburban communi- 
ties. Arnold Shanbrun, Heritage 
president, said one 30-acre shopping 
center has already been started, 

Arnold Altex presidert M. B. Mor- 
ris said the acquisition should 
double his company’s sales volume 
this year. 


ss THE FLORIDA-BASED Storer 
Broadcasting Company earned $1,- 
423,079 for the first three months 
of 1960, compared with $1,024,183 
for the comparable 1959 period. 

This was a highlight of the mes- 
sage by George B. Storer, president, 
to the stockholders at their annual 
meeting at Miami Beach. He said 
that the 39 per cent earnings jump 
was made on a sales increase of 15 
per cent. Net earnings for the 1960 
first quarter were 57 cents a share 
compared to 41 cents for the first 
1959 quarter. 

Storer said that profits from sev- 
eral of the company’s broadcasting 
subsidiaries are expected to rise sub- 
stantially above 1959 levels. 
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We handle all details 


Assured Mortgage Underwriters, Inc. 
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Guaranteed and Insured 


Florida Residents Only 


FLORIDA TREND | June 1960 


25 








Sales 


NORTHWEST 


es 
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Gross Sales 


Taxes Collected 7 
S 





March, 1960 98,081,597 933,408 ; 
February, 1960 100,163,378 847,729 V. \ 
Increase —2.08% 10.11% 
March, 1959 94,549,254 859,342 
Increase 3.74% 8.62% 
Year to Date, 1960 312,391,888 2,758,175 < 
Year to Date, 1959 283,340,412 2,556,773 | 
Increase 10.25% 7.88% +f 
Ug 
WEST COAST 
i, Loe ‘ 
NC \ 
Gross Sales Taxes Collected 
March, 1960 235,260,184 3,357,241 
February, 1960 226,861,063 3,171,490 
Increase 3.70% 5.86% 
March, 1959 213,330,753 3,041,745 
Increase 10.28% 10.37% 
Year to Date, 1960 694,518,189 9,779,315 
Year to Date, 1959 622,200,426 8,423,288 
Increase 11.62% 16.10% 
CENTRAL 


be mee i r nf | 
tae *| 
Ww N, 
Gross Sales Taxes Collected 
March, 1960 183,224,185 2,249,037 
February, 1960 170,968,235 2,208,005 
Increase 7.17% 1.86% 
March, 1959 165,836,847 2,088,312 
Increase 10.48% 7.70% 
Year to Date, 1960 533,784,467 6,710,239 
Year to Date, 1959 475,771,043 5,955,816 - 
Increase 12.19% 12.67% 


fo) 


a ° 





March, 1960 
February, 1960 
Increase 
March, 1959 
Increase 


Year to Date, 1960 
Year to Date, 1959 


Increase 


March, 1960 
February, 1960 
Increase 
March, 1959 
Increase 


By Markets 








NORTHEAST 






Gross Sales Taxes Collected 


176,439,965 1,789,837 

155,445,792 1,508,170 
13.51% 18.68% 

165,711,005 1,610,249 
6.47% 11.15% 

492,610,108 5,172,777 

456,630,028 4,437,328 
7.88% 16.57% 


LOWER EAST COAST 


Year to Date, 1960 1,330,288,706 


Year to Date, 1959 


Increase 


March, 1960 
February, 1960 
Increase 
March, 1959 
Increase 


Year to Date, 1960 
Year to Date, 1959 


Increase 


Sates Tax Division—State Comptroller 
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Gross Sales Taxes Collected 
498,683,153 6,873,896 
417,747,818 6,624,565 

19.37% 3.76% 
465,635,526 6,355,268 
7.10% 8.16% 
19,688,928 
1,238,381,821 17,823,311 
7.42% 10.47% 














STATE TOTALS 






Gross Sales Taxes Collected 
1,376,699,734 16,332,825 
1,208,550,516 15,191,531 

13.91% 7.51% 
1,263,513,509 14,882,094 
8.96% 9.75% 
3,840,799,869 47,038,989 
3,489,614,917 41,671,518 
10.06% 12.88% 
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This is a partial list of new corpo- 
rations filed with the Secretary of 
State, Tallahassee. Incorporations in 
Florida are currently totalling more 
than 1000 per month. To receive the 
complete list each month published 
in booklet form with the same data 
given as those listed here, write 
FLORIDA TREND, NEW COR- 
PORATION REPORTS, P. O. Box 
150, Tampa, for subscription price 
and details. 

NOTE: Figure given is capitaliza- 
tion value, names given are incorpo- 
rators, and in most cases they are 
officers and directors, and date given 
is date that the corporation charter 
was filed with the Secretary of State. 
While most of these companies rep- 
resent new businesses, some are in- 
corporations of established partner- 
ships, proprietorships, or corpora- 
tions formed for special business 
purposes. 


3 H REAL ESTATE CORPORATION, 
Ocala, $5,000. Real estate and construc- 
tion. Henry M. Hanson, Dee V. Hanson, 
both Glendora, Calif.; Ralph G. Lusk, 
Elkhart, Ind. 4/21/60. 


CLOUGH & JAY CONSTRUCTION 
COMPANY, INC., West Palm Beach, 
$10,000. Construction. Jay Henderson, Al- 
fred J. Clough, Frances S$. DeWain, all 
West Palm Beach. 4/21/60. 


CRICK-ADAMS MUSIC SERVICE, INC. 
Fort Walton Beach, $5,000. Music service 
business. Robert Doyle Crick, Lorene S. 
Crick, both Huntsville, Ala.; Frank Adams, 
Alice S. Adams, both Fort Walton Beach. 
4/21/60. 


TAMPA UTILITY CORPORATION, Mi- 
ami Beach, $500. Utilities. Stanley H. 
Wilen, Arthur C. Strasburger, Franklin 
Goldstein, all Baltimore, Md. 4/20/60. 


PENSACOLA ANGELS - BASEBALL 
CLUB, INC., Pensacola, $10,000. Manage 
and control baseball club, entertainments 
and exhibitions. Joe F. Panaccione, Bennie 
A. Barberi, Wayne A. McCormick, all 
Pensacola. 4/18/60. 


WORLD WIDE PUBLIC RELATIONS 
CORPORATION, Tallahassee, $500. Ad- 
vertising and public relations. Lamar F. 
Holmes, Marguerite P. Holmes, both 
Tallahassee; Gerald Courson, Pompano 
Beach. 4/18/60. 


MORTON FURNITURE, INC., Miami, 
$10,000. Furniture business. Gertrude 
Gottlieb, Lillian Cummings, Morton Cum- 
mings, all North Miami Beach. 4/22/60. 


NEW FLORIDA CORPORATIONS 


HAMM’S TRANSFER & STORAGE 
COMPANY, INC., Panama City, $35,000. 
Transfer and storage. H. E. Hamm, Eulalia 
Hamm, Tommy E. Hamm, Lynda Schin- 
holster, all Panama City. 4/16/60. 


BEN-RAY FILM PRODUCTIONS, INC., 
Miami Beach, $500. Motion picture and 
television films. Ray H. Glasco, Albert L. 
Rosen, Terry Lang, all Miami Beach. 
4/16/60. 


MID-FLORIDA MARINE, INC., Mel- 
bourne, $500. Tugboats, barges, water-crajt 
and other means of conveyance as a com- 
mon carrier. Joseph W. Easter, Jr., Cocoa 
Beach; Alan G. Konzelman, Eau Gallie: 
Thomas Appleby, Jr., Melbourne. 4/18/60. 


GULF BITUMINOUS COMPANY, Na- 
ples, $30,000. Bituminous and other prod- 
ucts, asphaltic concrete, etc. Roy H. Whis- 
ler, Jennavon M. Whisler, both St. Louis. 
Mo.; Charles F. Geitz, Betha Nelson Geitz, 
both Naples. 4/20/60. 


ESTERO MANUFACTURING AND 
BUILDING SUPPLY, INC., Fort Myers 
Beach, $10,000. Building materials, sup- 
plies, equipment, etc. Sixtus Campdon, 
Annie Campdon, Alfred Campdon, all 
Johnstown, Pa. 4/20/60. 


LINTON SALES COMPANY, INC., Fort 
Pierce, $20,000. Building supplies, materials 
and equipment. John S. Linton, Elsie C. 
Linton, W. K. Coxe, all Fort Pierce. 
4/20/60. 


POMPANO AVIATION, INC., Pompano 
Beach, $500. Aviation business. George 
W. Ford, Virginia L. Ford, Isabel A. 
Whiteker, all Pompano Beach. 4/20/60. 


HARBOURVIEW CATERING CORPO- 
RATION, INC., Pensacola, $10,000. Res- 
taurant and catering. P. F. Ashler, Theresa 


Crocker, H. G. MeNeil, all Pensacola. 
1/18/60. 

FLORIDA CENTRAL TELEPHONE 
COMPANY, Tallahassee, $500. Tele- 


phone business. L. D. Densmore, D. T. 
Swanson, L. T. Nelson, all Lincoln, Neb.; 
E. M. Menendes, O. K. Knox, Jr., both 
Tallahassee; M. A. Hardies, Chicago, IIl. 
4/20/60. 


OVERLOOK GROVES, INC., Golden 
Beach, $10,000. Citrus business, etc. Louis 
W. Abrons, Herbert L. Abrons, Edward 
R. Aranow, all Golden Beach. 4/22/60. 


FIRST FINANCIAL CORPORATION, 
Fort Lauderdale, $15,000. Finance busi- 
ness. James Stone Hunt, Stephen Calder, 
James S. Hunt, Jr., Jack P. Hunt, Joseph 
P. Taravella, Robert L. Hofmann, all Fort 
Lauderdale. 4/22/60. 



















Have a company boat without investing 
company capital when you rent from 
Rent-A-Boat, Inc. Tax deductible, too. 
Have all the fun of a boat—and none 
of its bother. These are fully insured 
boats, fully equipped for weekiong 
sleep-aboard cruises. 
No complicated accounting 
procedures, total expenses are 
gathered in one simple statement. 
What are you waiting for? 
Write, wire or call today for brochure, 
price list, details. 
tg 
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200 WINDWARD PASSAGE 
CLEARWATER, FLA., PHONE: 35-8021 





Thinking of Florida 
Think of Beil & Hough 


@ UNDERWRITERS 
@ TRADERS 
@ SECURITIES 


MEMBER MIDWEST STOCK EXCHANGE 


Beil & Hough, Ine. 


@ 350 First Ave. No. - St. Petersbur 
Phone 5-4601 
@ 615 Court Street - Clearwater 
Phone 3-7181 
@ 120 W. Pine Street - Orlando 
Phone CH 1-2106 
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ARE YOU GROWING? 


If you are, you should explore 
leasebacks, public financing, or 
merger possibilities, or you may want 
to acquire another company. 


We are specialists with years of 
experience in mergers, acquisitions, 
and corporate financing, as well as 
industrial properties and leasebacks. 
We'd like to discuss your situation 
with you—no obligation of course. 


% e4 |NDUSTRIAL 
ey DEVELOPMENT CO. 
NELSON O. BURT, President 


234 Biscayne Boulevard FR 1-3592 
Miami, Florida 


FOR WATER Softening 
AND Coudétioning. . 


Southern Water Conditioning, Inc. 
301 15th Avenue South 
St. Petersburg, Florida 
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ss RUMORS ARE FLYING thick 
and fast about the air lines, particu- 
larly those serving Florida. 

And there have been other devel- 
opments beyond the rumor stage. 
Most of the action comes in the wake 
of the deep trouble in which Capital 
Air Lines is finding itself. 

Capital owes more than $33,000,- 
000 to Vickers, Ltd., British aircraft 
manufacturer, for its fleet of 60 Vis- 
counts. It lost $5,400,000 in the first 
quarter of 1960, vs. a loss of slightly 
under $1,000,000 in the correspond- 
ing 1959 quarter. Capital has asked 
the Civil Aeronautics Board for a 
subsidy, but its chances of getting 
it are regarded as slim. 

The Capital losses have stirred all 
kinds of merger reports. At the 
annual meeting of Eastern Air Lines, 
for instance, Capt. Eddie Ricken- 
backer, board chairman, replied to 
a stockholder question by asserting 
that Eastern was not at the time 
engaged in merger talk. 

Another air line serving Florida 
has been the target of rumors since 
the Capital difficulty got public 


———— 


attention. There have been reports 
that an eventual merger might be 
in the cards for Northeast Airlines. 
Merger “partner” is said to be Trans. 
World Airlines, from whom North. 
east is now leasing a Boeing 707 In. 
tercontinental jet for its New York. 
Miami run. 

Another air line — National — has 
charged into the act with a demand 
to CAB that it get Northeast out of 
the Florida trade. 

Northeast was granted a temporary 
certificate about 3% years ago to 
serve Florida from New York and 
Boston. The temporary period ends 
November 27, 1961. National claims 
that Northeast’s entry has ruined the 
profits picture — that both Northeast 
and National are losing money heay- 
ily on the East Coast runs and that 
the third competitor, Eastern, has 
suffered a severe drop in earnings as 
a result of the heightened competi- 
tion. 

Northeast officials immediately 
countered by stating that “Northeast 
refuses to be a scapegoat for Nation- 
al’s difficulties.” 





FLORIDA STOCK BIDS 


Company 


12/58 2/59 4/59 
American Fidelity wae onpe 7% 
American Heritage Life 13 11% 12% 
Arvida 11 13% 17% 
Atlantic National Bank 49% 652 51% 


Automatic Merchandising % % % 
Barnett National Bank 64% 64% £64 
Chemex ‘onl oan den 
Dixon Powdermaker 4% 5% 5% 


First Research Corp. anil _ 
Florida National Bank 64 69% 
Florida Steel Corp. 14% 
Florida Telephone 


Foremost Finance 

Gulf Life Insurance Co. 
Home Owner's Life 
Horne’s Enterprises, Inc. 


Houston Common 

Houston Debs. 

Insurance Co. of the South 
Jackson's Minit Markets 


Jim Walter Corporation 
Lewis Business Forms 
Mackey Air Lines 
Miami Window Corp. 


Pearce-Uible Co. 
Peninsular Life Ins. Co. 
Radiation, Inc. 

Riddle Airlines, Inc. 


Ryder Systems 
Soroban 

Southeast Telephone 
State Bank of Jax 


Stockton, Whatley, Davin 
Tampa Marine 

Wometco 

Yocam Batteries 


*Split 


Month End Bids 
8/59 10/59 12/59 
8% 11% 
10% 11% 
17% 15% 
51% 63% 
54 
12% 
25% 
6 


86% 
12% 
29% 


1% 
23% 
8% 


14% 

86% 
3% 
5% 

82 


3% 

15% 

2% 

6 

18% 

% 

25% 
13% 
eves , 20% 
29 29% 29% 30 
9% 8% 10% 11% 
1 1% % % 
11% 11% 12% 11% 
6% 


Source—Pierce, Carrison, Wulbern, Inc. 
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... Finance SPEED-A-TRONIC 
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seTHE CHEMSTRAND- COR- 
PORATION, which operates one of 
the state’s largest industrial plants 
at Pensacola, reported a $1,300,000 
drop in consolidated net income for 
the first quarter of 1960 from the 
same period last year. 

Edward A. O'Neal, Jr., company 
president, reported a consolidated 
net income of $6,362,000 for the 
first quarter of 1960, compared with 
$7,662,000 for the first quarter of 


esFOR THE INDEPENDENT ASINETC 

LIFE and Accident Insurance Com- CHECKS 

pany, Jacksonville, 1959 was the best 

year in its 40-year history, officials O 

report. * 
President Jacob F. Bryan III re- VY 

ported to stockholders at the annual THAT 

meeting that assets increased 20.17 

per cent to $72,481,296; policy re- — 

serves were pushed up 21.76 per 

cent to $57,230,995, and insurance 

in force rose 12.36 per cent to 
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1959. 


$897,441,346. 





EARNINGS OF INTEREST TO FLORIDA 


NET INCOME 
1960 1959 


COMPANY 

Air Control Products 
Anheuser-Busch, Inc. 
a Line RR 


Borden Co. 

Capital Airlines 

Capital Airlines 

Container Corp. of Amer. 
Crown Zellerbach 


Fairchild Engine & Airplane 


Federated Dept. Stores 
Fla. East Coast Rwy. 

Fla. Power & Light 

Food Fair Properties 
General Electric 

General Tel. & Elec. 
General Tel. & Elec. 
Grace (W.R.) & Co. 
Louisville & Nashville RR 
Martin Co. 

Monsanto Chemical 
Montgomery Ward & Co. 
Pan Amer. Sulphur 

Pan Amer. World Airways 
Rayonier, Inc. 

Rayonier, Inc. 

Seaboard Air Line RR 
Southern Co. 

Stauffer Chemical 

Storer Broadcasting 
Supertest Petroleum 
Thatcher Glass Mfg. 
Trans World Airlines 
Union Bag-Camp., Paper 
U. S. Gypsum Co. 

U. S. Industries, Inc. 
Vulcan Materials 
Winn-Dixie Stores 


12 mos. Mar. 


2 mos. Feb. 
12 mos. Mar. 


PERIOD 


6 mos. Jan. 30 
Year Dec. 
Year Dec 

Quar. Mar. 
Year Dec. 

Quar. Mar. 
Quar. Mar. 
Quar. Mar. 
Year Dec. 
Year Jan. 

2 mos. Feb. 


12 mos. Mar. 


Year Dec. 
Quar. Mar. 
Quar. Mar. 


Year Dec. 
2 mos. Feb. 
Quar. Mar. 
Quar. Mar. 
53 wks. Feb. 
Quar. Mar. 
f-Year Dec. 

Year Dec. 
Quar..Mar. 


WWNHWWWWW 


Om ee We OS oS ee 


Quar. Mar. 
Quar. Mar. 

Year Dec. 
Quar. Mar. 
f-Year Dec. 
Quar. Mar. 
Quar. Mar. 

Year Dec. 
Quar. Mar. 
40 wks. Apr. 2 


WWWWWWWWWWNWWWW 


6 
n 1,515,261 
33,883,365 
d 316,568 
28,202,693 
83,749 
52,614,000 
v 17,427,000 
v 73,910,000 
14,827,290 
1,449,293 
3,488,112 
16,131,000 
30,656,537 
913,880 
7,700,000 
13,334,827 


d 441,563 
11,997,585 


701,000 
10,836,306 


p 17,435,761 
30,215,322 
d 361,868 
24,979,797 
22,441 
52,778,000 
v 14,811,000 


4,956,000 
1,024,183 
1,329,461 
430,586 

d 1,764,000 
4,894,363 
9,387,362 
672,030 
202,023 
10,582,686 


PER COM. ; 


SH. 
959 


g .53 


1.90 


2.25 
4.00 
g 47 
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MECHANIZED CHECKS FOR 
PEG BOARD SYSTEMS 
MACHINE ACCOUNTING 
CONTINOUS TAB SYSTEMS 
NEEDLE SORT SYSTEMS 


IBM AND REM. RAND CARD 
PRINTERS 


ALBRO 


CORPORATION 
P.O. BOX 367 * WINTER GARDEN, FLORIDA 








New Florida 
Corporations 


If you are interested in keep- 


(a) On shares outstanding at close of period. (b) Based on the average number of shares out- 
standing during the period. (c) On shares now outstanding. (d) Net loss. (f) Preliminary report. 
(g) Adjusted to reflect stock split or stock dividends. (m) Net loss after giving effect to special 
credit of $480,084. (n) Includes special credit of $419,121. (p) Net loss includes special 
charges of $11,480,490. (q) For 52 weeks. (v) Surplus available for common stock after pre- 
ferred dividend requirements. 


ing tabs on all new Florida 
corporations being organized, 
ask us about Florida Trend’s 





DEBITS TO 


Daytona Beach 
Fort Lauderdale 
Gainesville 
Jacksonville 

Key West 
Lakeland 
Greater Miami 
Orlando 
Pensacola 

St. Petersburg 
Tampa 

West Palm Beach 
ALABAMA 
FLORIDA 
GEORGIA 


March 
1960 


61,641 
240,774 
48,725 
890,762 
17,442 
87,411 
1,445,774 
282,376 
90,698 
256,500 
458,784 
153,642 
2,268,816 
5,889,132 
3,925,925 


Reported by Federal Reserve Bank of Atlanta 


February 
1959 


58,800 
224,985 
39,486 
863,841 
17,065 
84,830 
,407,120 
270,675 
88,139 
232,810 
429,757 
148,367 
2,130,959 
5,603,305 
3,731,615 


arch 
1959 


62,028 
217,111 
37,992 
831,893 
17,609 
77,606 
1,427,814 
251,411 
86,822 
239,683 
440,021 
152,846 
2,151,078 
5,486,373 
3,751,815 


FLORIDA BANK ACCOUNTS 


(IN THOUSANDS OF DOLLARS) 


1960 from 19 
(3 months) 


+2 
+9 
+15 
4+ 8 
+2 
+11 
+5 


+++++44+ 
OO mH K-11 


PERCENT CHANGE 


59 





NEW FLORIDA CORPORA- 
TIONS LISTING SERVICE. 


For an example of how this 
information is compiled see 
page 27. 


Corporations are being formed 
in Florida at the rate of more 
than 1000 per month. Let 
Florida Trend show you how 
you can use this information 
to great advantage. Write or 
phone us today. Florida Trend, 
Phone 8-1885, P. O. Box 150, 
Tampa, Fla. 
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Location 
is the key 
to profit 


Northeast Florida 
is the ideal 
distribution 
center for the 
Southeast 


—and here is the 
finest location 
within this area 


FOR COMPLETE INFORMATION 
ON SITES IN THIS STRATEGIC 
AREA, SEND COUPON BELOW. 
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WESJAX DEVELOPMENT COMPANY 
Suite 1117 Florida Title Bidg. 
Jacksonville, Florida 


Please send us full details on available 
industrial and distribution sites. 


Name 
Firm 
Address 
City 


Zone State 
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Trade Calendar 








JUNE 


Fla. Dept. Jewish War Veterans, Ist Week, 
Hillsboro Hotel, Tampa (300). Contact: Al Gordon, 
Ist National Bank Blidg., Tampa. 


Fla. Ports and Foreign Trade Council, 2-4, 
Miami (150). Contact: Arthur E. Darlow, Port 
Director, 853 Biscayne Blvd., Miami. 


Fla. Assn. of Accident & Health Underwriters, 
3-4, Colonial Inn, St. Petersburg (125). Contact: 
Robert Boyle, 835 Central Ave., St. Petersburg. 


Admiral Corp., 3-5, 5-7, 7-9, Fontainebleau 
Hotel, Miami Beach (1,000 each group). 


Fla. Chapter, Beta Sigma Phi, 3-5, Deauville 
Hotel, Miami Beach (750). 


Gulf Life-Old Timers Club, 3-5, St. Petersburg 
(200). Contact: W. D. Nydegger, 906 Jackson 
St., Tampa. 


Amer. Soc. of Travel Agents, 4-6, Everglades, 
Miami (50). Contact: Robert Bellchambers, 
Director, First National Bank Bldg., Miami. 


Amer. College of Angiology, Board of Direc- 
—_ 7-10, Roney Plaza Hotel, Miami Beach 
( ). 


Amer. College of Chest Physicians, 7-12, Sax- 
ony Hotel, Miami Beach (1,500). 


Fla. Podiatry Assn., 8-11, Jacksonville (150). 
Contact: Dr. Earl Horowitz, Five Points Med. 
Center, Jacksonville. 


S.E. Assn. of Fire Chiefs, 9-10, Jacksonville 
(200). Contact: Frank Kelly, 39 Adams St., 
Jacksonville. 


Endocrine Society, 9-11, Eden Roc Hotel, Miami 
Beach (800). 


Amer. Medical Women’s Assn., 9-12, Carillon 
Hotel, Miami Beach (125). 


Fla. Assn. of Insurance Agents, 9-12, Fon- 
tainebleau Hotel, Miami Beach (1,000). 


Veterans of World War 1, 9-12, Clearwater 
(600). Contact: John K. Haddad, Conv. Chm., 
1717 Laurie Lane, Belleair, Clearwater 


S.E. State Toastmasters, 10-11, Jacksonville 
(125). Contact: Don F. Muller, 3924 Cambay PI., 
Jacksonville. 


Pan American Stamporee, 10-12, DuPont 
Plaza, Miami (300). Contact: Albert Weintraub, 
Security Bldg., Miami. 


Arabian Horse Assn. of Fila., 10-12, DuPont 
Plaza, Miami (50). Contact: M. L. Culpepper, 
Winter Haven. 

Amer. College of Angiology, 10-12, Roney 


Plaza Hotel, Miami Beach (400). 


Soc. of Biological Psychiatry, 10-12, Deauville 
Hotel, Miami Beach (350). 


Amer. Diabetic Assn., 11-12, Deauville Hotel, 
Miami Beach (700). 


Sou. Academy of Periodontolegy, 11-14, Jack- 
sonville (150). Contact: Dr. Frank Scott, 307 
Medical Arts Bldg., Jacksonville. 


Amer. Medical Assn., 13-17, Miami and Miami 
Beach (40,000). Contact: George 8B. Larson, 
Conv. Mgr., 535 N. Dearborn St., Chicago, Ill. 


National Committee for Utilities Radio, 15-17, 
Colonial Inn, St. Petersburg (125). Contact: 
Robert L. Feldhusen, Florida Power Corp., St. 
Petersburg. 


Fla. Assn. of Broadcasters, 15-18, Jacksonville 
(200). Contact: J. Kenneth Ballinger, Talla- 
hassee. 


Fia. Assn. of Life Underwriters, 15-18, Clear- 
water (500). Contact: James C. Fogarty, CLU 
Sec.-Treas., 1016 Greenleaf Bldg., Jacksonville. 


Fla. Fed. of Busi & Professional Women’s 
Clubs, 16-18, Everglades, Miami (600). Contact: 
Eloise Coleman, 26 Olive Dr., Hialeah. 


Fila. Seed & Garden Supply Assn., 
Doctor’s Motel, St. Petersburg (200). 
A. R. Spaulding, 1921 Fifth Ave. 
Petersburg. 





18-20, 
Contact: 
South, St. 


Fla. State Board of Medical Examiners, 18-21, 
Deauville Hotel, Miami Beach (400). 


Sou. Apparel Exhibitors, 19-21, Fontainebleau 
Hotel, Miami Beach (500). 


Pan Amer. Fashion Mart & Miami Beach Na- 
tional Fashion Exhibitors, 19-22, Eden Roc Hotel, 
Miami Beach (600). 








Southeastern Photographers Assn., 
Saxony Hotel, Miami Beach (600). 


Fla. Photographers Assn., 19-23, Saxony Hotel, 
Miami Beach (300). 


Brotherhood of lL tive Eng s, Sou 
Reg., 20-23, McAllister, Miami (450). Contact 
J. P. Venable, 2728 2nd Ave., Miami. 


Eastern Air Lines, 20-26, Seville Hotel, Miam 
Beach (250). 


Sou. Assn. of Workmen’s Compensation Ad. 
ministrators, Deauville Hotel, Miami Beach (150 


Fla. Pest Control Assn., 23-25, Galt Ocean 
Mile Hotel, Fort Lauderdale (250). Contact: F 
Peter Clements, Clements Pest Control, 1507 § 
Andrews Ave. 


Amer. Assn. of Doctors’ Nurses, 23-26, Deav- 
ville Hotel, Miami Beach (1,000). 


Amer. Medical Technologists, 23-26, Carillon 
Hotel, Miami Beach (250). 


Fla. Fashion Mart, 25-28, Floridan and Hiblls- 
boro Hotels, Tampa (900). Contact: Nat Roth 
President, 905 Langford Bidg., Miami. 


North Amer. Gasoline Tax Conf.—S.E. Region, 
26-28, Eden Roc Hotel, Miami Beach (100). 


Civitan International, 26-29, Deauville Hotel 
Miami Beach (1,200). 


Dale Carnegie Club International, 30-July 4 
Deauville Hotel, Miami Beach (700). 


Kiwanis International, 26-30, Miami and Miami 
Beach (12,000). Contact: Kiwanis International 
520 N. Michigan Ave., Chicago, Ill. 


Propeller Club of the U.S., S.E. Area, 27-28, 
Colonial Inn, St. Petersburg (350). Contact 
Samuel G. Johnson, Sr., 1631 Brightwaters Blvd 
St. Petersburg. 


Fla. Sheriffs’ Assn., 28-30, Galt Ocean Mile 
Hotel, Fort Lauderdale (250). Contact: Sheriff 
J. A. Lloyd, Broward County Court House, Fort 
Lauderdale. 


Fla. Assn. of the Deaf, nds, St. Petersburg 
(200). Contact: Ralph Sasser, c/o Miami Herald 
Miami. 


19-23 












































































Painting and Decorating Contractors, nds 
Lido, Sarasota (150). Contact: Charles H. Bur- 
roughs, 214 N. Gillespie St., Sarasota. 




















JULY 


National Fed. of the Blind, 2-9, Auditorium, 
Miami (1,500). Contact: Dr. J. Tenbroek, 2652 
Shasta Rd., Berkeley 8, Calif. 


Amer. Hellenic Educ. 
Gait Ocean Mile Hotel, 























Progressive Assn., 3, 
Fort Lauderdale (350 




















Contact: William G. Poulos, 2724 NE 26 St, 
Fort Lauderdale. 

Dental Examiners, 4-5, Jacksonville (400) 
Contact: Dr. R. P. Taylor, Jr., 5 Points Med. 











Center, Jacksonville. 


Fla. Fed. of the Blind, 5-6, Everglades Hotel, 
Miami (150). Contact: Jack Ray, Conv. Chm., 
Seybold Bidg., Miami. 


Provident Mutual Life Insurance Co. of Phila- 
deiphia, 8-10, Jacksonville (35). 


Fla. Children’s Commission, 















































11, Lido Hotel, 


Sarasota (50). Contact: Mrs. Sylvia Carruthers, 
Tallahassee. 
Fla. Rural Letter Carriers Assn., 11-13, Jack- 


sonville (150). Contact: George M. Wiggins, 4525 
Wesconnett Bivd., Jacksonville. 


Fla. State Auditing Dept., 12-15, Tides Hotel, 
St. Petersburg (150). Contact: John R. Denny, 
P. O. Box 1104, Tampa |. 


Fla. Agricultural Research Institute, 13-15, 
Gait Ocean Mile Hotel, Fort Lauderdale (115) 
Contact: Frank L. Holland, Box 392, Winter 
Haven. 


Fla. Land Title Assn. Exec. Com. Meeting, 
15-16, Lago Mar Hotel, Sarasota (22). Contact: 
M. R. McRae, Sarasota. 


Sou. States Apprenticeship Conf., 17-20, Ever- 
glades Hotel, Miami (1,250). Contact: Frank 
Rooney, Chm., 445 Sabal Palms Rd., Miami. 


Fla. State Board of Nursing, 18-21, Jackson- 
ville (200). Contact: Marion McKenna, 230 W 
Forsyth St., Jacksonville. 


Fla. Beauty School Assn., 30-31, Everglades 


Hotel, Miami (150). Contact: Gordon L. Dowda, 
Conv. Chm., 29 SE Ist Ave., Miami. 
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LABOR RELATIONS: 


























You Be the Judge 


CAN EMPLOYEES REFUSE TO COME IN 
BEFORE THEIR SCHEDULED STARTING TIME? 


What Happened: 


For many years the company had 
a practice of asking certain em- 
ployees to come in a half hour ear- 
lier to get some departments ready 
for operations. The foreman never 
had any trouble in getting enough 
volunteers. Those who couldn't 
make it said so—and the foreman 
would ask others. The men got extra 
money for this 4% hour overtime. 

The company and the union got 
into a hassle over another matter. 
Gradually more and more employ- 
ees began to refuse to “volunteer” 
for the early hours. Faced with a 
crisis, management started to OR- 
DER the workers to come in 
carly..... Most of them complied 


but Gene Mandek refused. He was ; 


given a 2-day disciplinary layoff. 
Gene took his “beef” up through the 
grievance machinery and finally to 
arbitration. 

Gene based his refusal on the 
grounds that for years the assign- 
ment to the early 4% hour was volun- 
tary. Therefore the company had 
set a precedent and couldn't use its 
authority to make it compulsory 
now. 

Management stood on its right to 
direct the workforce as to basis for 
its action. 

Was Management 

RIGHT (1) WRONG [J 


What Arbitrator Harold M. Gilden 
ruled: “The company did not relin- 
quish its right to assign overtime 
work by not requiring it of those 


employees who did not desire it 
DURING THE PERIOD WHEN 
THERE WERE SUFFICIENT 
VOLUNTEERS. But the right to 
require reasonable overtime always 
existed. Gene Mandek’s grievance 
is denied.” 


IF AN EMPLOYEE IS ON LAY- 
OFF AND HIS JOB IS DISCON- 
TINUED, IS HE ENTITLED TO 
SEVERANCE PAY? 


What Happened: 


The company had a policy which 
provided that where an employee 
lost his job because a department or 
an operation was discontinued, he 
would receive from 4 to 8 weeks 
severance pay — depending on his 
seniority. 

One day Jack Boland was laid off 
because of a lack of orders. He was 
on layoff for 14 months when the 
company decided to close the de- 
partment in which Boland had 
worked. He claimed severance pay 
in accordance with established 
policy. 

The company balked at this. It 
said that the layoff was not the re- 
sult of a decision to discontinue the 
department. It was made because 
business was poor. The decision to 
close up the department entirely 
came so much later that the em- 
ployee cannot claim that the com- 
pany used the layoff to get around 
the severance-pay policy. 


Was the Company: 
RIGHT [] WRONG 


What Arbitrator Peter M. Kelliher 
ruled: “The .discontinuance of the 
department was evidently not con- 
templated at the time that the em- 
ployee was laid off. In order for the 
laid-off employee to become eligible 
for severance pay, there must be a 
displacement from his job, and his 
layoff must be attributable to the 
decision to discontinue the operation 
or department. The employee is not 
entitled to severance pay.” 





* 


You can read 


Florida TREND when 
you fly NATIONAL— 


copies on every plane. 


NATIONAL~ 


FLORIDA TREND | June 1960 31 














People ... and Changes 





Meyer Hotel chain’s board of directors 
has elected ROLAND A. MUMFORD of 
Jacksonville president of the chain. Mum- 
ford succeeds JOHN E. MEYER, chain 
owner, of Birmingham, Ala., who resigned 
to become chairman of the board. 


JACK P. JEMISON has been pro- 
moted from Palm Beach 
sales manager for Arvida 
Realty Company to gen- 
eral sales manager for the 
firm. Jemison, who has 
had extensive experience 
in both real estate and 
sales, joined Arvida Real- 
ty in 1958. Now a resi- 
dent of Pompano Beach, 
his new headquarters will 


Jemison be in Boca Raton. 


FREDERICK W. LAWRENCE, for- 
merly an applications engineer with Gen- 
eral Electric Company, has been appoint- 
ed field sales engineer for the new Flor- 
ida sales office of Transitron Electronic 
Corporation in Orlando. 


Recently appointed sales director of 
Florida Portland Cement Company, Tam- 
pa, is C. E. HEDRICK, who has been as- 
sistant sales director of the company since 
January, 1957. 


Llewellyn Machinery Company of Jack- 
sonville, Inc., has announced appointment 
of WALTER B. COLLEY as director of 
sales. He joined the company in 1959. 


Dr. WALTER H. ZINN, nuclear scien- 
tist with headquarters in Dunedin, will 
receive $37,500 as his share in the 1959 
and 1960 “Atoms for Peace Award.” Dr. 
Zinn established the General Nuclear En- 
gineering Corporation in Dunedin four 
years ago, and when the firm was pur- 
chased by Combustion Engineering, Inc., 
early last year, Dr. Zinn became its presi- 
dent. He was the first director of the 
Atomic Energy Commission’s Argonne 
National Laboratory from 1946 to 1956. 


Appointment of JOHN H. GOLDEN as 
district manager for the State Chamber of 
Commerce in the lower East Coast area 
has been announced. Golden, who now 
resides at Pompano Beach, served eight 
years as a member of an advisory com- 
mittee on tourism and industry in Mass- 
achusetts. 


President of the Modern Painting Com- 
pany, Miami, FRED J. WALKER, was 
elected vice president of the Painting and 
Decorating Contractors of America. He is 
currently serving his second year as presi- 
dent of the State Council of the Painting 
and Decorating Contractors of America. 
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Jackson’s Minit Markets, Inc., which 
mushroomed in 13 months from one gro- 
cery store to a current total of 30, has 
elected T. E. JONES vice president and 
manager of the board of directors. Jones, 
who has been with the chain as general 
superintendent since its inception, will 
travel out of the Jacksonville home office 
and will be in charge of operations for all 
the Minit and Sooper Market stores. 


JOHN W. COX, Florida Power Corpora- 
tion’s Orlando office manager, has been 
named Apopka district manager to suc- 
ceed W. R. PRESSLEY, who was trans- 
ferred to Madison as district manager. 

Cox, a native Orlandoan and veteran of 
20 years with the corporation, became a 
junior residential sales representative in 
Winter Park after World War II.:In 1948 
he was promoted to senior residential sales 
representative in Orlando, where he be- 
came office manager in 1957. 


W. M. BURNS, Jr., of Pensacola has 
been named personnel consultant, account- 
ing consultant and member of the board 
of I. J. Johnson, Inc., Pensacola real 
estate firm. Burns previously served as 
supervisor of personnel for the Pensacola 
nylon plant of Chemstrand Corporation. 


HAROLD N. SMITH of Pensacola has 
been named secretary of Pensacola-owned 
Nolting, Nichol and O'Donnell, Inc., in- 
vestment firm. Smith has served previously 
as registered representative, cashier, on 
the trading desk, and office manager. 

STEPHEN BATUCK; who retired re- 
cently from the U. S. Navy, also has joined 
the investment firm. 


JACK S. PETERS of Clearwater has 
been named office manager of the recent- 
ly opened Tampa Branch 
of The Master Builders 
Company, a division of 
American-Marietta Com- 
pany, manufacturer of 
products for improving 
cement, with headquar- 
ters in Cleveland, Ohio. 
Peters, who joined the 
firm in 1955, has had 
wide experience in the 
and concrete industries. 


Peters 
construction 


Former district plant manager for South- 
ern Bell Telephone Co. in Miami, JOE S. 
STONE, has been elected to the company’s 
board of directors. 


Former vice president of the Pan Amer- 
ican Bank of Miami, C. Ma. CARPENTER, 
has been elected executive vice president 
of Boynton Beach State Bank. Carpenter 
had been with the Pan American Bank 
since 1957, coming to Florida from Vir- 
ginia. 


CORNELIUS VANDERBILT, | jr, 
widely known financier, writer, lecturer, 
and man-about-the-world, is joining Aj. 
tronics International Corporation at For 
Lauderdale as a vice president and d. 
rector. Vanderbilt will serve as liaison 
executive between Airtronics and_ jts 
civilian customers. He also will continye 
to write. His 18th — and latest — book 
was published last year. 


New manager of the Strachan Shipping 
Company’s steamship agency in Fort 
Lauderdale is CLAUDE L. COLLINS, 
who succeeds the late WILLIAM d’ARCY. 

THOMAS C. WATTS was named sy 
perintendent of stevedoring and ware 
housing for Strachan at the Port Ever 
glades office. 


Appointment of WILLIAM G. SCHOPF 
as manager of truck rental and _ leasing 
operations in Miami for Hertz Corporation 
is announced. Schopf, 
who was formerly man- 
ager of the company’s 
truck rental and leasing 
operations in Kansas City, 
will maintain headquar- 
ters in Miami. Before 
joining Hertz, he served 
as district manager for 
General Motors Truck 
and Coach Division for 
several years. 

Hertz has named A. C. HILL manager of 
truck rental and leasing operations in the § 
Orlando area. Hill, former Orlando station 
manager, joined the organization last year 
after working for Olin Mathieson Chemical 
Corporation. 


LEE THOMPSON, Tallahassee, ad- 
ministration assistant in the State depart- 
ment of Agriculture, was appointed com- 
missioner of agriculture by GOV. LeROY 
COLLINS to fill the unexpired term 
the late NATHAN MAYO. 


Minute Maid Corporation of Orlando 
announces three sales department ap- 
pointments. J. L. BRITTAIN, director of 
budgets and sales control since November, 
1958, has been named assistant to HOW- 
ARD G. DICK, vice president of sales 
and marketing for the firm; ALAN ™. 
BROWN, former market research analyst, 
becomes market research manager; JOHN § 
CHILD, former production planning ce 
ordinator, is manager of a newly created 
sales planning department. Another new 
post, that of market research managet, 
will be filled by ALAN M. BROWN, 
former market research analyst. All four 
live in Winter Park. Brittain succeeds 
DAVID L. LADD, who was recently ap 
pointed director of the New Products 
Division. 





The Valbro Corporation, Winter Gar- 
den, and its president, ALBERT C. VAL- 
DES, were featured prominently in the 
May issue of Office Management, nation- 
al executives’ magazine. The Florida 
company was pointed up for its versatil- 
ity in the field of systems and procedures 
and for its leadership in this field in the 
Southeast. 


American Bankers Life Assurance Com- 
pany of Florida elected R. KIRK LAN- 
DON its president at the annual board 
meeting held in Miami. JAMES G. RAN 
NI, who has served as president since 
1952, becomes chairman of the board. 
All other officers and directors were re- 
elected. 


Adams Engineering 
has announced 


Company, Inc., 
appointment of LEE 
HADIN as director of 
sales of its Furniture 
and Housewares Division 
and GORDON B. SUT- 
TON as general sales 
director for the company 
and subsidiary companies. 
Hadin was formerly west- 
ern sales manager of the 
Furniture and  House- 
wares Division of Arvin 
Industries, Inc., Colum- 
bus, Ind., and Sutton is 
former sales director of 
the same division of Ar- 
vin. 

The company, with 
headquarters and main 
plant in Miami, operates 
20 wholly-owned subsidi- 
aries, more than half of 


which are in Florida. Sutton 


The Florida Hotel Association elected 
STUART L. MOORE, executive vice 
president of the Saxony Hotel in Miami 
Beach, as its new president. Moore, who 
started his hotel career in Atlantic City, 
N.J., came to Florida in 1936 as resident 
manager of the Miami Biltmore in Coral 
Gables and has become widely known as 
a hotel man in this state. 

Chosen vice president of the group was 
ROBERT RIEDEL, manager of the Du- 
val Hotel, Tallahassee. 


Appointment of E. W. WRIGHT, gen- 
eral manager of the Common Carrier Divi- 
sion of Ryder System, Inc., as a vice presi- 
dent of the Miami-based company is an- 
nounced, 


LOUIS LANGE, Jr., has been named 
assistant division engineer for the South 
Florida Division of the Seaboard Air 
Line Railroad. His headquarters will be 
in Tampa. 


Former public relations and advertis- 
ing director for Bahia Mar Yachting Cen- 
ter in Fort Lauderdale, H. H. KINNAIRD, 
announces opening of his own public re- 
ations firm, H. H. Kinnaird & Associates, 
in Fort Lauderdale. 





Newly appointed director of the Systems 
Development Division of Radiation Incor- 
porated, at Melbourne, is RICHARD M. 
HULTBERG. Prior to joining Radiation, 
Hultberg had been with 
the International Tele- 
phone and _ Telegraph 
Corporation ten years. 

His experience includes 

direction of research, de- 

velopment and industrial 

manufacturing operations. 

Under his direction, va- 

rious communications 

and_ electronic systems Hultberg 
used by the military have been developed 
and manufactured. 


New officers of the Advertising Club of 
Greater Miami are: JACK R. CAESAR 
of TV Station WCKT, president; RICH- 
ARD FOLTZ of Philbin and Coine and 
HAL HERMAN of McAskill, Herman & 
Daley, first and second vice presidents; 
FRANK JAFFE, attorney, secretary; 
JOSEPH ESTES, Wall Street Journal, 


treasurer. 


WILLIAM EARL THOMPSON is chair- 
man of the board of the newly-formed 
National Bank of Tampa. STEWART L. 
POMEROY was chosen vice president and 
LESLIE BLANK vice president and 
cashier. The stockholders at a recent meet- 
ing elected also as directors, MANUEL 
CORRAL, JR., JERRY E. FOGARTY, JR., 
O. W. FOSTER, FRANK R. HUNT, JR., 
LOPER B. LOWRY, J. F. SMALLEY, 
WALTON C. TOUCHTON, JR., and 
JAMES P. VAN PELT. 


L. B. Smith Aircraft Corporation, Miami- 
based Florida, Venezuela and Caribbean 
distributor for Aero Commander Aircraft 
announces the addition to its staff of 
HERB COVERT as Commander sales 
manager and STAN LIEST as Commander 
sales representative. 


Election of MAURICE A. FERRE to 
the presidency of Ponce Products, Inc., 
Miami, is announced by the board of di- 
rectors of the company. 


First Research Corporation, Miami, has 
elected THOMAS M. DIETERLE vice 
president. 


SERVICES 


INDUSTRY 


INDUSTRIAL ® AERIAL ® ADVERTISING 





SANDY |GANDY 


hotegraphy 


238 E. Davis Blvd. © Tampa, Fla. 








SALES MANAGER, Long establish- 
ed, rapidly expanding fuel oil mar- 
keter seeking man capable of 
developing and directing all sales 
of oil to residential and commercial 
accounts. Must possess all manage- 
ment skills and abilities. Excellent 
starting salary and commission plus 
higher earnings potential. Submit 
detailed qualifications and _ photo- 
graph. 

E. B. Porter, Jr. President, City 
Fuel Oil Co., Inc.. P. O. Box 550, 
St. Petersburg, Florida. 











W. HOWARD FRANKLAND, Tampa 
banker, was elected to the board of di- 
rectors of the Atlantic Coast Line Rail- 
road Company to succeed FRANK D. 
LEMMON of New York. 


LARRY L. PUTZEL is the new national 
field sales manager for Stanley Building 
Specialties of North Miami, a division of 
The Stanley Works of New Britain, Con- 
necticut. Putzel, who has been eastern 
regional sales manager for the past year, 
will have his headquarters at the home 
office in North Miami. He has been with 
the firm since 1957. 


B. F. AGEE of Tampa has been ap- 
pointed by GOV. LeROY COLLINS to 
the Hillsborough County Port Authority 
to succeed the late J. M. INGRAM. 
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g COLORGRAPHIC PHOTOENGRAYVERS INC. 


is pleased to announce the opening of its new plant 


staffed with expert craftsmen to supply your needs 
© for color process and black & white engravings. 


1427 NORTHWEST 7th AVENUE, MIAMI 36, FLORIDA 


WALTER C. NICK 
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SHRIMPING ENDANGERED — Domestic shrimping 
will be wiped out in five years unless imports are 
restricted, according to a brief filed with the Tariff 
Commission by the National Shrimp Congress, Inc., 
the Gulf Shrimp Canners Association and the Nation- 
al Shrimp Breeders Association. Imports supply 47 
per cent of the U. S. market, an increase of 4 per cent 
since 1939, they reported. The industry is fighting 
for a 50 per cent duty above a specific quota for each 
country. 


COURT KNOCKS OUT TAX — The Florida Supreme 
Court has voided a 1957 State law imposing a tax 
on sub-surface oil, gas and mineral rights. The law 
provided that the owner of subsurface rights which 
were separated from surface ownership should file a 
valuation return with the tax assessor each year. Many 
large tracts in Florida have been sold with sellers 
retaining subsurface gas, oil and mineral rights. Taxes 
paid under the 1957 law will be refunded. 


HIGH LAND VALUE PROBED -— The State Cabinet 
is investigating $200 to $500 appraisals for submerg- 
ed land on the desolate Gulf Coast in Taylor County. 
Van Ferguson, Internal Improvement Fund director, 
told the Cabinet he values the land at about $25 an 
acre since nearby timberlands can be bought for $100 
an acre. Keaton Beach, Inc., wants to buy 32 acres 


of the submerged land. 


U.S. SHUTS OUT FLORIDA SPONGES — The Flor- 
ida sponge industry, already hard hit by competition 
from synthetic, Mediterranean Sea, Cuban and Nas- 
sau sponges, is fighting a half-million-dollar federal 
government bid call that would shut out domestic 
products. The Tarpon Springs Sponge Exchange, 
representing the world’s sponge capital, has demand- 
ed rejection of bids and revised specifications. The 
Tarpon Springs industry gross has dropped from $3 
million a year in the mid 1940's to $200,000 a year. 


$1 MILLION DOWN THE DRAIN — Lack of research 
is being blamed for Florida’s worthless fire ant con- 
trol program into which $1 million has been poured 
in the past three years. This sum has been spent to 
treat 250,000 acres but infested acreage has jumped 
from 1,059,572 to well over 1% million. Experts ad- 
mit the program is a complete flop. 


PAY BOOST THREATENS TIMBER INDUSTRY — 


Proposed increase from $1 to $1.25 in the federal 
minimum hourly wage would boost the price of 
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NO “CRANBERRY CRISIS” FOR FLORIDA — De. 


BARGE CANAL GETS NEW PUSH — Congressmen 


FOREIGN CITRUS GETTING U.S. AID? — 







































Southern pine lumber $5 a thousand board feet and 
would force Southern manufacturers to curtail pro 
duction because of inability to meet West Coast com 
petition, industry representatives have protested 
Congress. They contend that extension of wage-hou 
law coverage to small timber operations would drive 
small operators out of business. : 





claring:the threat of spray poisons on Florida vege- 
tables and fruits an emergency, the State Cabinet 
has provided $27,500 to bring in additional Depart- 
ment of Agriculture mobile laboratories to check 
pesticide residues. The State’s economy would suffer 
irreparable harm if Florida growers found themselves 
in the position of Western growers of cranberries 
which were barred from the market last fall because 
pesticide residues exceeded allowed poison toler 
ances, Commissioner of Agriculture Lee Thompson 
told the Cabinet. 


from Jacksonville, Leesburg, Gainesville and Crest- 
view, backed by a citizen group, has made a strong 
appeal to the House Public Works Committee for 
funds to complete pre-construction planning for the 
cross-Florida barge canal. Congress first authorized 
the project in 1942 in a move to complete the intr 
coastal waterway from New Jersey to the Mexicail 
border. The new appeal was based on defense needs, 
flood damage prevention and economical benefits t@ 
Florida and the nation. 


Florida Citrus Commission has called for close sc 
tiny of a multi-million-dollar federal grant to t 
West Indies for undisclosed purposes. The questic 
is whether any of the money will go to aid thé 
citrus industry in the West Indies which has exerteé 
strong pressure on the British to prevent shipmer 
of Florida grapefruit to England. 


NEW KIND OF REAPPORTIONMENT BATTLE 


COMING — New 1960 federal census figures aré) 
sure to set off a reapportionment fight on a new front 
Florida is expected to gain four new Congressio 
seats. It will be up to the Legislature to realig 
Congressional districts. Failure to do so would pe 
mit candidates to run at large for the new seats. Pop 
ulous South Florida counties are expected to lock 
horns with the controlling small county bloc in the 
State Senate, shifting their long struggle for more 
representation in the Legislature. 

















MAJOR SAVINGS on TL or LTL because . 


your shipping container 
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becomes your trailer 
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HE CARRIES A 


TEA CUP OR A TON 
FOR LTL SAVINGS 


Prompt service with a smile is the LTL driver’s 
motto. And he brings you savings on Sea-Land 
LTL, where your cargo travels in a sealed con- 
tainer. No handling, no pilferage, no damage... 
and no minimum cargo size. You save on Sea- 
Land’s smooth, low-cost sea routes. Cargo ar- 
rives on time. Door-to-door delivery. Expedited 
service. Continuous schedules to Eastern and 
Southern U.S. and Puerto Rico. Call Sea- 
Land today. 


papa Ta 


Foot of Doremus Avenue, Puerto Rican Division 
Port Newark, N. J Bidg. 290 Ft. of Doremus Ave 
P, O. Box 1050) Port Newark, N, J 


Port Offices: Houston, Jacksonville, Miami, Tampa, 
San Juan, P. R.; Ponce-Mayaguez, P. R 
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HOW TO WRITE A BETTER TV COMMERCIAL 


Keep your message simple. Show how your 
product answers a specific consumer need. If 
you must be in show business, do this: join 
the nearest little theater group. 

The task of television advertising is to sell, 
not to entertain. Follow this rule and you 
will avoid the most common mistake made in 
broadcast advertising today. 

Don’t be cute just to be clever. Your view- 
ers are reasonable people. They accept honest 


messages... but they reject absurd ones fast. 

Put a lot of thought into the commercial, 
not a lot of money. Sometimes a local ‘‘live” 
announcement can create more sales for you 
than an expensive television film. 

Do you agree with all we have said here? 
Good! Then we would like to talk with you 
about handling your radio and TV advertising: 
WESCO ADVERTISING, 811 COURT ST. 
CLEARWATER, FLORIDA / PH. 3-5995 


Serving the entire southeast 




















